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1. KPKA-THHAH BYTI3I'IIXYYH
CYPTAJIWIAX JYPMUIH
ATYVITA

1.1. ¥ auprran

Ouaxyy Kpra-zuiin Oym>3205xyyn cypmanuinax
Oypam He (naawun Kpra-cuiin Gymanedaxyyn
cypmanunax Oypam dCBaN dypam rax) Krka d.d.,
Novo mesto Monron paxe Teneenerumiia
lazapr (naauin “Teneenseruuiin I aszap” 3cBan
“Kpxa”  rx) IMHUIH OyTasrmaxyyuuii
MapKeTHHIHHH XYP33Ha ABYYIDK Oyii
CYPTANMITaansl OONOH CypTanmuuiraansl Gyc
YHN  axumtaraatait xonGooToid acyynnyynbir

TOLOPXOiToH 30XUITYYJIHA. Kpra Hb
MapKeTHHIHHH yiin KHATaraaraa
XIPIKYYISXIID  ON00  XY4MH  Teresiep

Mepnernex OyH J0TOONBIH Xy YIlb TOTTOOMMKY Y,
SMHUHH OYTI3TIOXYYH Cypramyian TaHWyJIax
TyXal MOPryKITHiiH HUAMIMISTYYH23¢ rapraca
Esponbin, onon yicen, 6onon yacein Lyp3aM
Kypama  HHALYYIOH — axuinana. Kprxa-eutin
bymaszdaxyyu CYPMARYAAN Aypmutin
32ANTYYIBIr XONGOraox GyX AypaMm skypMbiH
naryy Taiundapnax, XaparKkyynHs.

OHIXYY Lypom Hb Kpka-ruiin MapkeTHHCrHiiH
YHIl @)KUnIaraa, FoMIOH JKOPoOp OArOLOT 3MHIH
OYT23rI3XYYHUIT cypramunax, IPYYIT MIHOMitH
canbap (5pYyn M3HAMIH MIProsKUATHYY, 3pYYH
MIHIMHH Oaliryynnaryys, eBYTHYYA, ©BUTOHI
yimunsx Oalryynnara rax MT, IoXO33 30BXOH
YYr33p XsA3raapuargaxryi)-ra XaMTpaH
KHIITAXTAk X0s1600TOH aapaaryyasr
TOROPXOHITHO. Jypmutin WAAPIIATYY] Hb 30XHX
TOXHOIONL Bycall Oy TIOraAsXyyHUit MapKeTHHT -
4 MoH XamaapHa., Kpka vp anaxyy JlypsMno asu
Y3C3H acyyAnyydbIH TyXai ulyy TOnopXoi, uiyy
HAPUITH JKypam, NypMHHT 6atian rapraik GomHo.
Ouaxyy Jypmuiiz Gatnan rapracHaapaa Kpka Hb
IMUIAH OYTI3XYYHTS XonbooTokt
MATPKETUHTMHH Yl a@kunnaraaHgaa &c 3yiu
CTaHAAPTLIT XIPITKYYIOX MEH HaraMan Gaiinan,
XYHIJIS, xapuyunarrait Gaiiman, xamThiH
axnnaraa, Wn rton Oaliman 3vpsr DM 3yt
canbapbiH calii 3acarfanbir JOMKHX YHACOH

1. CONTENT OF KRKA’S
CODE OF PROMOTION

1.1. Introduction

This Krka'’s Code of Promotion (hereinafter:
‘Krka’s Code of Promotion’ or ‘the Code’)
defines activities relating to promotional and
non-promotional activities carried out by the
Representative office of KRKA, d. d., Novo
mesto  in  Mongolia, (hereinafter: ‘the
Representative office’ or ‘Krka®)) in marketing of
its products. In its marketing activities, Krka
should comply with the national laws and
regulations, and also takes into considerations the
current Buropean, international and national
codes on promotion and marketing of medicinal
products adopted by professional associations.
The provisions of this Code will be interpreted
and implemented in accordance with all
applicable rules.

The Code determines requirements regarding
Krka's marketing activities with the focus
particularly on prescription-only medicinal
products and interactions with the healthcare
community (including but not limited to
healthcare professionals, healthcare
organisations, patients, and patient
organisations). The Code’s requirements also
apply to marketing of other products where
appropriate. Krka may also adopt more specific
and detailed internal rules relating to issues
defined in the Code.

By adopting this Code, Krka demonstrates its
commitment to ethical standards in its marketing
activities and its commitment to the List of
Guiding Principles Promoting Good Governance
in the Pharmaceutical Sector, to integrity, respect,
responsiveness, accountability, collaboration,
and transparency.

The Code applies to and provides guidance for
Krka employees when they promote products, or
give information about products.




3aPHUMY Y IbIH JKATCAANTBIT XIPITIKY YII9X33 AMA3K
Gaiiraa X3psr oM.

OHaxyy Hypsm Wb 3Muiin OyTasrmaxyyuumiir
CypTamiiaH TaHWYJK, 3ArIap OyTIormaxyyHuii
TyXau M3193.137 OIIroX0. Kpxa-ruiin
@KUNTHYYIIBIT YHT Y IMPINIATAAD XaHTaHA,

Teneeneruuitn rasap ub 3HIXYY YPM3HO 334caH
3apuMyyHBIr  3aliury#t  garan  mMepmes,
X3PAIKYYIIH.

1.2. Hop Tombéonnt Tainbap

JKypMaHI ONOH TaxuH rapax japaax Hip ToMb&0
Hb JIOp YPACAH YTTBIT HISPXUIATHI. YYHL;
Kpxa rax Krka d.d., Novo mesto Mouron OaXb
Teneeneryuiin azap;

Kpka-u reneenerd rymor me Kpra-n svu
Ooston/3cBI 3m  3yii4  Tesieesery, yyxajn
XapuauardTai aKmaIax TeJeeierd 00J0H
IPYYN  MOHAMIH  MOPIOMKMATHYYA, Opyya
MOHAHIIH  Gaiiryyanara 3ceaa  eBuTeHMi
Gafiryyanarax  Gymarmxyyn cypTanujax
Kpka-n 6ycan axnatueir xamans.
Aypsm  rax  Kpka-ruiin
CypTamunax AYPMHHT X3ITHD;

OYT3ra9XyyH

byroarmxyyn rokx Mowron yican OyprranTai
3MUHH OYTO3rIaXYYHYYOMIT XanHs; XonGornox
XYYJAb TOIrTOOM:K T2K SMHHH OyTIsrmoxyyH
cypranunaxrai xonbooToil yncein 6010H onou
YACBIH  Xyyldb TOFTOOMXK, MAYpIM  Kypawm,
ymapaamk (KU Hb: Monzon Vicwewn Spyya
MIHOUTiH  myxail xyyae, Mownzon Yicein 3ap
Cypmanyuazaanel myxati xyyae, Mounzon Yicen
OM,  3MHANZUTH  X3pI2CTUTIH myxaii  xyyis,
OMuaneutii  Mapessicunmuuil  éc SYHH  X3M
Xomokc33, Xynuil smuiin 6ymasedoxyyruii myxaii
Youpoamac  2001/83/EX, Esponwin  Omuiin
Bymaszooxyyuuii Ec 3yiin Jypom 2ax mam)
Bonon Kpka-ruits gotoon nypsm xypam (Kpra-
eutin Ec syiin Oypam, Sanunanzaac yosouunay
COP2UTIIX, WIPYYAIX, WAN2ax Oypom 23x MIT)-T
X3ITHS.

IPYYA MIHAMIH HUMIMIAL T3I5T Hb Ipyyn
MIHIMHH M3PIoKMITHYYA, OpYyyl MOIHIHHH
Gafiryynnaryyn, eBuTeHyynm GONOH eBUTOH:
YHIWoX Galryymnaryyaeir xsamer. Dus H3p
TOMBEOHI SMMIH 30XMLYYNalT, 30BLIEEpe,
XAHANT, HHHIYYN3NTIO OPONLIOT 3CB3J 3MUH
Talaap MOPIYMKIUHH TYBIMIWHA (KHIN3D  Hb:
aHaraaxelH  C3TIYYNY, TIDXIO3? KOMIAHHIH
TeNeIerYIuiir OpOJILLY yaxryii) apyyn
MIHAMMH MOIPrasKUITHYYASI M3A93M3N ermer
anMBaa XyH, Oalryyanarsir 6arraana,

Jor Healthcare Professionals of Mongolia,

The principles set forth in the Code are
mandatory and shall be implemented by
Representative office,

1.2.Definitions

Frequently used terms refer to the following:

Krka refers to the Representative office of
KRKA d. d., Novo mesto in Mongolia.

Krka’s representative refers to Krka’s medical,
and/or pharmacy representative, key account
representative and any other Krka employee
promoting products to healthcare professionals,
healthcare organisations or patient
organisations. The Code refers to Krka'’s Code of
Promotion.

Product refers to medicinal products.

Applicable rules refer to national laws and
regulations, industry codes and guidelines
relating to the promotion of medicinal products
(e.g. the Law on Health of Mongolia, the Law on
Advertisement of Mongolia, the Law on Medicine
and Medical Devices of Mongolia, Code of Ethics

Directive 2001/83/EC on the Community code
relating to medicinal products for human use,
Code of Conduct of Medicines for Europe, etc.)
and Krka’s internal rules (e.g. the Krka's Code of
Conduct, Rules on Fraud Prevention, Detection
and Investigation, etc.).

Healthcare Community refers to healthcare
professionals, healthcare organisations, patients
and patient organisations. The term also includes
any other person or organisation that is involved
in the regulation, approval, control or supply of
medicines, or that communicates about
medicines in a professional capacity (example. g.
a medical journalist, but excluding company
representatives) to healthcare professionals,
healthcare organisations or patient organisations.

Healthcare professional (HCP) refers to a
natural person who is a doctor, a member of
medical, dental, pharmacy, or nursing

(%]



IPYYn MIHIHIH MIPraKHITIH (OMM)
aHaraax yxaaHbl CYPryyib, KOJANEI’k TercceH
OMY, aHaraax yxaaHel, WYIHWH, 2M 3yiiH,
CyBUIaXydH  MIPrKuUATIH  GOMOH  amMuiiH
OYTIIrIIXYYHUI KOp GUUMWIK Brex, M OIIroX,
XyHaljaH aBaX, XaHTaH HuilIyynsx, camal
Bonrox, sM GUUKIK Orex 3pxTaii Oycan 3TrIs auiir
XanHa. OMM-uit  Tomopxoitnontonn napaax
STra3Ayyx  Oarrama.  Yyum: (i) smuiig
Oyrasrmsxyyuuil xop Guumx, om QNrox,
XyHoannaH aBax, 3M Ouunsr yiceiH 6onoH Gycan
Oaliryynnarsiy anban Tyiaantas-, axuntan; (i)
OMHOMITHIH TyCHaMK YIHTIHND Y3YYA3X YHICOH
YYPOrTai sMuHH KOMIIaHNiTH axuntan. IMM-wil
TOAOPXOHIOATOHN Japaax 3TrIsnyya
Xamaapaxryd. YyHI: OMHiiH  KOMIapuiin
XKUNTAH, 5M XaHTaH HUHANYYI9X GooHuii TeBuiin
@KUATaH, TUCTPHOIOTOP,

Ipyya manamiin aiiryyanara (OMB) rax (i
SMHIJIIT, KIHHUK, CaH, HX CYpryyis 60/0n 6ycarn
Bonoseponein Gaiiryynnara, HUArIMAST [3X MOT
3PYYA M3HI, aHAraax yxaaH, LIMHXKIIX yXaaHbl
Galiryynnara 6yi0y HHHrsMIsr (2px 3yiin Bonon
30XMOH GaiiryynanTeis xan6spasc y XaMaapan),
(ii) Yyraap mamoiyyman Hor 60JI0H TyYH33C 19910
TOOHbl JPYYN MIHIHAH MIPIOKHITIH 3pyyi
MIHIMAH  Tycnamk, —yilmamiarss  yayyamr
HOMIKMAL X371H3. DMB-bIH TONOPXOHIONTOHA: 3M
XaHraH HUlnyynax Gaiiryynnara, nucTpubroTop,

TYYHTIH  aiunTrax — Xyjaigaadel — 3yyunary
Xamaapaxryii.

OBuTeHa yilmuiax Gaiiryyanara rak esutenn
TOBIOPOH  YHI  @xujlaraaraa  sByyJjar,

OBYTOHYYI, TOATI3PUIH X3PIrL33 aapinarsir
WIIPXHAIIH,  IOMMKIST  Y3YyAISr  acpas
XaMraanariaaac roj4aoH OypacsH awrdiin dyc
Baliryynnarsir Xanna.
Cypranuniraa/Cypranynaraaus 3K
Oaliplumn gaMkHH MaIR3I50 Tapaax, yxyyJaH
Cypranunax Gadnnaap sMuitH OyT3aroXyyHHit
KOp  Ouuuat, Huinyynsnt, , Gopnyymnanr,
XSPSTII3r CYPTANYNIaH TaHUYNaXan HULIICIH
YN axkusIaraanyy, tyxainGan:

() OMM-yymen  swmwuiin OyToearmaxyvH
cypTanunax,
(b)  Kpxarumiinteneenerwun IMM-yynTsi

YyH3anT XHHX,

(c) mevwk HUANYYIOX,

(d) SMM-yynuitH 0poJILCOH M3prakIHiia Gonon
CypTal4HIraaHbl yynsant 30XxuoH Gaiiryynax,
(e) SMM-yyauilH OpPONLCOH IMHNIIX YXaaHel
Gonton Bycan MIPraKIMHH Xypan wyy/raHur
AIMIKHX, CIOHCOPIIOX,

professions, or any other person who maﬂ
prescribe,  dispense, purchase,  supply,
recommend, or administer a medicinal product.
The definition ‘healthcare professional’ refers to:
(i) an official or employee of a governmental
agency or another organisation that may
prescribe, dispense, purchase or administer
medicinal products, (ii) an employee of a
pharmaceutical company  whose primary
occupation is that of a practicing healthcare
professional. The definition of a healthcare
professional does not refer to an employee of a
pharmaceutical company, a wholesaler, or a
distributor of medicinal products.

Healthcare organisation (HCO) refers to an
entity (i) that is a healthcare, medical or scientific
association or organisation (irrespective of the
legal and organisational form), e.g. a hospital,
clinic, foundation, university, or other teaching
institution or learned society or (ii) through which
one or more healthcare professionals provide
healthcare services. The definition of a healthcare
organisation does not include a wholesaler,
distributor, and similar commercial intermediary.

Patient organisation refers to a not-for-profit
organisation that is patient-focused and mainly
composed of patients and/or caregivers that
represent and/or support the needs of patients
and/or caregivers.

Promotion/Promotional refers to marketing of
medicinal products that includes any form of
door-to-door information, canvassing activity, or
inducement designed to promote the prescription,
supply, recommendation, sale, or consumption of
medicinal products, in particular:

(a) Advertising of medicinal products to
healthcare professionals,

(b) Calls of Krka’s representatives on
healthcare professionals,

(¢) Supply of samples,

(d) Organisation of professional and
promotional meetings attended by
healthcare professionals,

(¢) Support and/or sponsorship of
scientific ~ congresses and  other
professional meetings for healthcare
professionals,

(f) Support of healthcare professional
attendance at scientific congresses and

other professional meetings.




(f) wurX yxaaks GonoH Gycan MIpraKIHiH

Xypan dyynraug OMM-yyauitn  oponuoor
ISMKHX  33p3r  SMHHH  GYT99rmsXyyHui
MapKeTHHrHHH  YHNT  axuinaraar X9
Cypranunaraaus: MaTepHaJI rasK
OYTIarIaXyYHHHT TAHUYJITAaH  cypTam4jiaxaf,

30pHYIICaH ANKBaA XIBNAOIMIN (TOBXMMOJ, 3yPArT
XyyAac, 3axujal raX MoaT) OONOH 3MeKTpoH
(TaHuILYynra, BUAEO, BNEKTPOH TOBXMMOJ, U-
MOHIT  TOX  M3T)  Marepuansic  X3/IHD.
CypranyuiraaHsl MaTepHanm OyTI9rnsxyyH,
TYYHUH 3MYMIT39HUN XOparnss, KIMHWKHIH
TYPLLIHIT Bon0oH Oycan IMYUITIDHH
XyBunbapyynrail — XapeuyyncaH — MOaIsNIHIT
opyymic 0onno. Men 6yTasrmoxyyHuii yma,
HOXOH OJITOBPBIH TyXaH M3A33/31 OpHO.

1.3. Epenxuii 3apunm

1.3.1. Spyyn MIHOUUH
MIP2INCUNIMHYFOMIIL  yandaa,
X0A000moil axcunnax yuosc

Opyyn ambIpanblH X3BUUTHIH Tonee IPXIM
3OPWITBIHX00  XYp33HA  Kpka-ruiin  spyyn
M3HIHIH M3PTrOKUITHYYATIH Xapunuax
Xapuinaa xonboo Hb OBYTHYYAMHH CaifH calxXHb
TOJIOO YHTYWIK, SPYYN MIHIMHH TyXaH M3Iar,
Typuuiara, MIprawmMir wiyy calbkpyynaxan
HUTN3A0r. Xapunuaa xonGoo He 3pYya MIHIUMH
M3PrOKUITHYYASN, — SMUYMATIIHHIA ML,
OYT33rASXYYH, OHLUION IIHHK, LIMHKIIX YXAaHE]
OO/IOH  GONMOBCPOJIBIH  M3II3M3N  OIrOXOI
Tesnepaer. Kpka Hb apyyn  MoHIuiin
M3PIKHITHYYIMAT CYYNUHH YeWHH MIMHEKNIX
yxaaHbl GOJIOH 3M 3YHH MBI M3I33M133p
XQHraX, 9MUAH OYTIITOIXYYH, IMUYMATIIHHIA
XyBUNOapyynelH Tyxail WwuH3 copror, Gogutoii
MDJI33J13]1 €T, IPYY MIHIWHH canbaphin XyuuH
YapMaiinT, YA &KHIiaraar O3MiKIK, OBYTEHI
TyCTal XaMrHiH cafin OMYHNTa3HNH Xy BunGaphir
COHTOXO[ WTIaJ AYYP3H WHHIABIP raprax yHIsc
CYYPHIT TaBEX oruer.

IpPYYI MOHIAMKH M3PraKUITHYYAMIr Oue 1aacan
WHHABSP rapraxal 3yH 3oxucryi  Henee
Y3YYIOXYHL  yilnpmon xuixryit. JKop Ouumx,
caHan Gosirox, XyJanmaH aBax, HUHTYYIIX, 9M
Ouumk  erex  MeH  JAra’pUHr  UAALIHD
YPUOAAYYJIOH [YHU3TIOX aMIanT ercHMWitX He
Xapuyn SpYYNn MOHOMHH M3IPIaKUNTHYYASIL
MeHreH GonoH yH3 Gyxwmit 3yiin caman Gomrox
Oytoy onroxryi (Xycanr TaBbcaH 4 racaH).
TenconeruuitH razap He 3pyyn MIHIMIAH
M3PIKHUITHYYIOWIAH ©Oue pgaacan  Galipnwir
XYHASTI3%, OBYTOH OONOH 3pyyd MOHIAUHH

Promotional material refers to any material in a
hard copy (brochure, leaflet, mailing, etc.) or
electronic form (presentation, video, e-brochure,
¢-mailing, etc.) intended for the promotion of a
product(s). The promotional material may
include information about the product, its
therapeutic use, information about clinical
experiences with the product, and comparisons
with other treatment options. It may also include
information about the price and reimbursement of
the product.

1.3.General principles
1.3.1. The basis of interaction with
healthcare professionals
In accordance with Krka’s mission ‘Living a
healthy life’, Krka’s relationship with healthcare
professionals is intended to benefit patients, to
advance the practice of medicine and promote

dissemination of medical knowledge and
experience. Interactions are focused on
promoting to and informing healthcare

professionals about therapeutic areas, products,
features, indications providing scientific and
educational  information. Krka  provides
healthcare professionals with the latest up-to-date
scientific medical and pharmaceutical knowledge
and with up-to-date objective information on
products and treatment options and supports any
such efforts and activities of healthcare society
thus giving healthcare professionals an adequate
basis for confident decisions about the best
treatment options that are in favour of and to the
benefit of the patients.

Nothing may be offered or provided in a manner
or under condition that would inappropriately
influence a healthcare professional’s ’
independent decisions. No financial benefit or
benefit-in-kind may be offered or provided
(even if asked for) to a healthcare professional in
exchange for prescribing, recommending,
purchasing, supplying or administering products,
or for a commitment to continue to do so.

The Representative office respects the
independence of healthcare professionals and
does not interfere with the relationship and trust




MIPIHKUATHYYAMHH ~ XOOPOHIBIH
WTTINIUML CAal yUpYymaxTyH.

Xapunuaa,

1.3.2. 3yii 30xucmoii xapsenss

Cypranumnraa He yncaac Garancan Dwmuiig
OYTaarnexyyHuit TomopxoinonT (3BT)-bIn
Aaryy  OYTIsrmexyyHuil  muEg yaHap,
Y3YYA2NTHHT X3TPYYASArYHI33p
GomuToiiroop TAHUILYYJIax 3amaap
OyTaarmaxyyHuii  30xucroii X3Parnsar
Homauua.  Yywudt  tynn  Kpka-ruiig
TOJIOOTOrK/] CYPTaYUIDK Oy
OyT3rIoxyyH Oonon IMUHITIIHHHA
HHITIBIN33 CYYNHIH yeuiiH, GaTtanraaraii,
CTaHOAPTYJIAarICaH CYpPTaTUHATAAHBI
MaTepuablr alruriana. MeH cypramyumi
Oyit  6yx OyrosrmoxyyHwiixos  Dwmuitn
OyTaarmIXyYHHI ToROpPXOiNONT (OBT)-nitr
Tauuniyynna (MM waapacan Gon 3aaBa).

1.4. Cypranunaraans: craHgapr

Kpka wup cypranuunraannaa svart éc 3YHH
CTanmapt, wun Ton Gainnsir Gapumrasngar.
Cypranuunraa Hep 6Gomutol 6ac TOHUBIPTIH
Gafina. Cypram4unraassl MaTepuas Hb XyN33H
aBardm]  OHNrOMIKTOH, eepuiin  GomonToii
Gonoxon  xawrantrait Gaiix &croil. Men
TOOPOrmeNns Opyyraxryii, XOTPYYA3r, X3T
MOBUHITANTryiH IMUIH OYTa3rI3X Y YHUH
30XMCTOH X9Parnaar JAMIKHX &cTol.
Cypramumiraa ub Komnauuiln GonoH sMmuiin
canbapblH HYP XYHAWNT yHAraax, XIP3rN3ryauiiu
UTTMMAT  Oyypyynaxyiin  Gaiix écryii.
Cypranumiaraa He ypramg OyTIarmexy yHHiH
OHLUTOT" LIMHX YaHAPBIT XapyyyicaH MOH XyI39H
aBarYWHH 3YT33¢ MIPTINKIMHH Gaiip cyypunaac
Xaparnaxyiu Oaiix &crodt. Cypranumnraa b
X3333 U I'yTaaH OOPOMIKUICOH @HIe ascTail Gaiix
gcryi,
L.5. Cypramunaraans! ua toa 6aiinan

Teneonerunitn T'azap ub eHrenen Jannnant
XanbspuiiH cypranuuiraa ABYYJaxIyit.
Teneenerunitn Tasap HE KomMnmanu Goaou IPYYI
M3HIMHH CandaphIHXHBI XOOPOHbIH Xapuniaa,
yangaa xonabooHel wun  Tom GalmuslH  au
Xonboraneir yxamcapnan oinroso. TuiimMaac
Kpxa Hb Oartnarncan crannaprbin AArYY 3pyyin
MIHNIMHH ~ MOProXUATHYYA, 3pyyn MOHAMEH
Oaitryynnara, OBUTOH] YHIII3X
Gaifryymnaryynazn LWIHJDKYYIICOH YHHHH OYHT M
Tog Gaitnranar.
L.6.byrroxyyn

that exists between patients and their healthcare
professionals,

1.3.2.  Appropriate use
Promotion should €ncourage an appropriate use
of products by presenting them objectively,
without exaggerating their properties, and in
accordance with the approved national Summary
of Product Characteristics (SmPC). In order to
achieve this, Krka’s representatives only use
approved up-to-date standardised promotional
materials for the products and therapeutic areas
they promote. Additionally, they can also present
Summary of Products Characteristic (SmPC) for
all products in promotion (mandatory if requested
by a healthcare professional).

1.4. Standards of promotion

Krka  maintains  ethical standards and
transparency in promotion at all times. Promotion
must be objective and balanced. Promotional
materials should be sufficiently complete to
enable the recipient to form their own opinion,
They must not be misleading and must encourage
the rational use of medicinal products, without
exaggerations and superlatives. Promotion must
never bring discredit upon, or reduce confidence
in the Company and in the pharmaceutical
industry in general. Promotion must always
recognise specific nature of products and the
professional standing of the recipient(s).
Promotion must never be done in a way likely to
cause offence.,

1.5. Transparency of promotion

The Representative officedoes not do any form of
disguised promotion.

The Representative officerecognises  the
importance of transparency in relations and
interactions between the Representative office
and the healthcare community. Accordingly,
Krka discloses value transfers to healthcare
professionals, healthcare organisations, and
patient organisations in accordance with the
adopted standards.

1.6. Products




—

1.6.1. Cypmanuuncan Oym3azoaxyyn

30BXOH 3aX 399N Xynainaanax 30BLIeBPON
ONrOCOH  OYTSOrASXYYHMHr  cypranyunsa.
byresrnaxyyruiir sesxen 6arancan saant Gonox
GatnaH rapracaH Dwmwuiin OYToarmAaxyyHuii
TONOPXOHIIONTOHN sarcaacan 6ycan HOXLUIMIH
XYP33HI, CYpTATYHITHA,

Bymaarmaxyyn  Gonon TYYHHE  y3YYI3aTuiir
bomurol, xarpyymarryiirssp TaHHyJlax 3amaap
OYTa3rmaxyyHuit 30XHCTOH X3P30Iasr
CYypTaT4UIIHA,

1.7.3opuaror 6yaor

1.7.1. Dpyyn manouiin mapzrscunmn yyo

Koproit  6yTasraexyyuuii CypTanuuiraa He
3OBXOH  OPYYN MOHAHWHH M3PTMKUNTHYYAS.
sopuynarican Oadina. Bycan Gyrssrmoxyyuuii
CYpTamiunraa 3pyyn MIHAMHH M3PrakuntoH,
©BYTEH, OJNOH HHHTIA 30pWynaracad Gaiima.
Opyyn M3HAUIH AKHITHYYABIH
cypranyuiraaraap OJDK aBcaH anuBaa
M3IPINNHHAT XyBb XYHHH M3I33/UTHIAT XaMTraaax
Tyxall xonbOormoxX AypsM  KypMbiH aryy
soxuuyynna. Cypranuumiraadbl saxupa, u-
M3HJ, MECCeX 33Pruiir ypeaummK 30BLISO DI
ONIFOCOH ~ 3CB31  XYC3AT TrapracaH  XyaasH
aBartiaj WAradHi. XyNsoH aBard Hb XyccaH
Yemss 3eBIUeepNHir uyuamk, Teneeneruuiin
l'aspein Oyx wryyzas, msitauiie skarcaanraac
Xacyymxk 0onmHo.

I'ypapmard  3Trasm»c  30XHOH Baiiryyncan
WUHKISX  yXaaHel OONOH Gycanm M3prakiHiiH
Xypal 4yynraH —Oaxs  3pyysm  MOIHOWHH
MIPI®KUATHYYAMAH — OPONUOOr  A3MKUXIID
TYXaiiH M3PrKUNTHUE O5MKIAr aBax TyxaH
YPBIYHILK rapracaH XYCanTIHI YHI3CSH).
Teneeneryuiin rasap He 3eBx0H 3PYYI MIHOUMH
M3IPIHKHITHY YA 30puyJIaH Oantracan
Gonon/acBan  cowwan Meoma GONOH Oycan
XapuIL@AdHel  CYBraap TYr33C3H  M3I3307al,
MAaTepHAZLll  OJOH HHUHT3A JaMIKyyJIaxryi,
XyBaanuaxryi raaruiir 6aranraaxyymk Gaitna.

1.7.2 Onon nuiim, esumonyyod

OpYY/l aMBJIpAILIH TONeo 3PX3M 30pUITBIHX00
XyposHa Kpka v WIHHKI9X yXaaHb! M3I33/U133D
XaHrargax racaH OJOH HMHUTHHH ©COH HIMITIMK
Oyi Xaparues mwaapanarsir XaHTaxK, 2PYYI MIHL,
OBYHOOC YPLAYMIAH CIPTUHIIAX, OBUHHHN MIHHMK

1.6.1.  Promoted products

Only  products with granted  marketing
authorisations can be promoted. Products are
promoted only within the scope of approved
indications and other particulars listed in the
approved Summary of Product Characteristics.
Rational use of products is promoted by
presenting the products objectively and without
exaggerating their properties.

1.7. Audience

1.7.1.  Healthcare professionals
Promotion of prescription-only  medicinal
products is aimed at healthcare professionals
only, and promotion of other products is aimed at
healthcare professionals and general public or
patients. Any data on healthcare professionals
acquired during promotional activities are
handled in accordance with applicable rules
relating to personal data protection. Mailings, e-
mails or other messages as part of promotional
activities can be sent only to recipients who have
given their prior consent or upon their request.
Recipients can at any time withdraw their
consent, and they will be immediately withdrawn
from all the mailing lists of theRepresentative
office. Their respective personal data (e-mail
addresses, mobile phone numbers) will be
deleted.

Attendance of healthcare professionals at
scientific congresses and other professional
events organised by a third party can be supported
only upon a prior request of a healthcare
professional for such support.

The Representative office  assures  that
information and materials prepared for healthcare
professionals only and/or shared on social media
or through other channels of communication are
not forwarded or shared with general public.

L.7.2.  General public or patients
In accordance with our mission ‘Living a healthy
life’, Krka can support educational programmes
conducted to satisfy increasing demands of the
community for scientific information and
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TOMIOT,  SMYMII9HMHA  apryynsin TyXal | increase  public  knowledge concerning
HPTIHiiH MOIJI3THHT caibkpyynaxan | healthcare, prevention of diseases, signs and
HULASTACIH  GOJIOBCPOJILIH xetenbepyyamiir | symptoms of diseases, and available methods of

ASMXKHC @)KMITaHa. OArasp yiin aXHIIIAaraa,
Xetenbepyynuiir ennep CTaHAAPTLIH Jaryy amu,
3PYYT MOHAMAH YHIUMArS Y3yynary strasmuiin
OpOILO0, IIMAKIILTIHIIdP X3p3rmyynus. Onow
HUHTII 6rex M3a33/a)1 Hb TOJNOPXOH H3r ©BYHUH
TyXai GOAMTOMH, yHIH 368, AMAap H3M3H JKOpPTOH
OYT33rmaXyyH cypramunax 30puATO aryynaaryi
EPOHXHH M3I397man Gajina. OH3XYY XapHiuaa
X0NG00HBIX00 Xyp33Ha Teneenerduiiy rasap Ho
ONIOH HHHT ©OJIOH OBUTHYYIYA ©BYHHH Tyxak
M3I33NII, SMUHUITI3, 9PYYN MIHIAMHH M303315]
aryyJ/ican TOBXMMOJ, TapaaX MaTepHanbir ory
6onHo, Jarasp TOBXUMOJ, Tapaax
MaTepnanyynal aryynarfaxx Oy Mamsansn o
Cypraniunraanbl  Oyc 30punroroil 6aiix Ga
MSI3JI3IL KOPTOH  ByTI3rmaXYyHUit HIPUIT
IYpHaxry.

Onon  mmiiTuiin Gaiiryynarsiy TULIYY,Q
(eBuTeHYYH) XyBHiH SPYYN M3HIMHH acyynmaap
30BlIOree asax Xycantsid Teneeneruuiiy rasapr
XannBan  3pyyn MIHOMHH  MIPraxkHITHIIC
30BNEree aBaxeil 30BIOHO.

1.8. Cypranunaraanp: mMaTepuaJy

Aryyara  6omon rpadukuiir OpoJILyynaan
CYPTaYUIraanel MaTepHan Hb OYTa3rnaxyYyH,
MapKETHHIMHH 3pX 339MIUMIY, YHIOBIpAaryuity
Tanaap  Gypxar  TOmOpXOif Oyc  Gaiigan
Yyersxaspry# OGafix 6a 6Gycanm koMmnamuiin
alIHIIacaH DJIEMEHTHIAT NYYpanXryi.
Cypranuuniraans: Oyx Marepuan Hb
MApKeTHHIHAH — 36BLUSOPON  933MUIMIYUiin
Tajnaapx M3I33157 aryyncad OMuiin
6yrosrmaxyynuit  tomopxofinont Ga/acean
XOParmax 3aaBapT HHHALCOH XYYIUHH
Hiaaplyiarbir  xauracaH Oa#ix &croif. Byx
Cypraniniraauel 6yroy Oycan matepuan n33p
KOMOaHWIH H3pUIT noro scesn Gannep masraap
TOL xaparpaxyiu Galipnyynna. Komnanuiin
H3P33C ranHa cypramumiraansl 6yx marepuais
Teneenerunitn Tazpein xon6oo Bapux 6yTan
Xar opyysHa.

Cypranuunraansr  6yx MaTepHan, M3a337300
(x3Bnoman, mmwxuran GonoH amau x3163pasp)
OHITOMIKTOI, rapraurai, YHIH 30B,
LIHHIYASLACOH, TOHUBIPTIH, wynapra Gaitx
€crofi Gereen XymasH asary ©OpHIH Y3071
Gononroii Gomoxon XaHramrrail Gaiix &cTol.
MeH Teepermenn OpYYNaxryH, X3Tpyyasr, Xar
IOBHHAATANTTYI IMUIH OyTasrmaxyynuii
30XHCTON X3P3MIa9T IOMIKHX ECTOL.

treatment. Such activities and programmes are
designed and implemented in accordance with
the highest standards, and support the role of
healthcare providers. Information for the
common public can be very general, about a
certain disease. It must be objective, not
misleading, and void of any elements of
prescription-only medicinal product promotion.
Within the scope of such communication, the
Representative office may provide the common
public or patients with general leaflets and
brochures containing information on diseases,
freatment and health. The information presented
in brochures is non-promotional and no names of
prescription-only medicinal products are given.
When individual members of the common public
(patients) address requests for advice on personal
medical matters to the Representative office, the
enquirer is advised to consult a healthcare
professional. The Representative office only
offers information about its products and the
proper use of its products.

1.8. Promotional materials
Promotional materials, including their content
and graphics, are prepared in such a manner that
they do not induce ambiguity about the product,
the marketing authorisation holder or producer,
and do not imitate elements used by other
companies. All promotional materials must meet
at least minimum legal requirements about data
from SmPC and/or Instructions for use, including
data about the marketing authorisation holder. On
all promotional or other materials, the Company
name must be presented as a clearly visible
Company logo or a Company banner. In addition
to the Company name, all promotional materials
must also contain a complete contact address of
the Representative office.

All promotional materials and information
(whether printed, digital or oral) must be clear,
legible, accurate, up-to-date, balanced, fair, and
sufficiently complete to enable the recipient to
form their own opinion. It must not be misleading
and must encourage the rational use of products
by presenting them objectively and without

exaggeration.
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Byrssrnaxyynyyn, TIAM3PUAH  X3pParnas,
SMYMIITIOHMH yaHapTaii xon6ooToit | Promotional materials relating to products, their

CYPTAMUNTAAHEl MATEPHATIBIT LWIHH3YI3rACHH,
llaBnaraataif Galinrax 6a SMH3JI3YH, onoo
Meprernesx Oyit IBT-uiin naryy xonbornox oyx
AYPIM  Kypampn — HUHUyyIsH 6amTrans.
"Xoparnax 3aantazn Opooryii" cypranuunraans
MECCEeIKHHT XOPHIJIOHO.,

1.8.1.  Cypmanuunzaans M3I032091  Da
bamanzaa
Cypranuunraann aryymnarnax chikhichi

MII3TI3]L, TpaduKk ILypeiosayyn He YH3H 30B,
T3HLBIPTIH, 1iynapra, GoauToi, XOP3armaryasn
OYTISraaXYYHME IMUMIrssHMI YaHapelH Tyxak
OOPCHMHH T3COH Y331 GOANbIr TepYynaxy#u
Oypan  ayypau Gaiina. Tagraapuiir MYIITHH
TYHBYynax, XaTpyyssx, 3y#t Oycaap ounomx
TomoTrox, xacax Gomon Gycan Gaiinnaap
TOOPOrAYYMOXTYH. Moamoanan  msmsrmsn  ub
aHaraax  yxaambl OGOJNOH IUMHKIIX  yXaaHsl
xonbornox 6yx cynanraaHbl CYYNHIH yeuiin
YHIJISJIT AYTHINT 033D YHOICAIHI. ByTaarmoxyyn
Hb AMap 4 ceper wHeneeryl 6yioy Xop
X&Heenry,

HOHTOX BOMOH xamaapanrail 600X apcaaaryi
X M3T Garanraaryit  m3m931571 Orexryii.
“ILnH3" r3caH H3p ToMBEOr OYT33rA3X Y YHHHT
TYXaHH 3aX 330011 HIBTPYYJICH3C XOHu 12 cap
GoncHooc xofim xaparsxryi.

AHaraax yXaas, UMK yXaaHbl CyAanraaHaac
TATCAH ML 3CBIIT XYBb XYH33C aBCAH M3ID2JITHIT
YH3H, 36Beep awmMrnax 6a (xonbormox Iypam
KYpamll  HUHLYYISXHEH — Tyng QOpPYIeNT,
3acBap/IanT waapnarpaxaac Gycan Toxmommon,
DH3 TOXMONLIONA MIINSauiir OOpPYHIICOH DoNod
3aCBapIacHbIT TOLNOPXOH M3IATrI3H3)
TOAT3IPUIH 3X CYPBAKMIT MIIIII3H).

Cypranunnraann ammurnacan MaTEPUATYY IBIT
TOROPXOH nypnana. TyxaiiH yncbid Xyynuap
3eBmeepcen Gon Tenoeneryniin [asap Hp
SPYYNT MIHIHHH M3PraXKUITHY YIS
HraapaiaraTai yen X333 4 TOOHMIH XYCINTHHH
Aaryy 30XUX MaTepuan, X3BIIMas 6yc Maa3amsT
((aitnaap)-uiir orxe, 913 Hp GomomKryi
TOXHONMRON 36BXx0H OB T-5Ir alnurnana,

uses and therapeutic areas must be up-to-date,
referenced, clinically relevant, prepared in
accordance with the current SmPC and compliant
with all applicable rules. ‘Off-label’ promotional
messages are prohibited.

1.8.1.  Declarations and substantiation of
promotion

[nformation,  declarations and  graphic
representations must be accurate, balanced, fair,
objective and sufficiently complete to enable the
recipients to form their own opinion of the
therapeutic value of the product concerned. They
must not mislead by distortion, exaggeration,
undue emphasis, omission, or in any other way.
They must be based on an up-to-date evaluation
of all relevant evidence from medical and
scientific literature. Unsubstantiated superlatives,
declarations Tlike ‘product causes no adverse
reactions/toxic  hazards’ or  ‘risks  of
addiction/dependency’ must not be used. The
term ‘new’ must not be used longer than for 12
months since the product was launched on a
particular market.

Quotations from medical and scientific literature
or from personal communications must be
faithfully reproduced (except where adaptation or
modification is required in order to comply with
any other applicable rules, in which case it must
be clearly stated that the quotation has been
adapted and/or modified) and the precise sources
identified.

References to the literature used in promotion
must be clearly stated. The Representative
officewill provide corresponding literature or
unpublished data (‘Data on file’) if so permitted
by national legislation, whenever required from
healthcare professionals, promptly upon request,
otherwise only data from SmPC are used.




1.8.2. Bycao Oyma2209xyynyyomoii
xapoyyyaax
Cypramunnraang Gycan OYTI9rmIX yyHTSIH

XapbUyynanT Xxufix»sp Oonm  aypacau Oyx
OyTosrmaxyymuit  OBT-n YHIOoCm3H  OBT-p
Aaryy — Xapellyynant xuifHa. Xapbuyymcan
M3IPamal amunaxk Gaitraa 6om Mageeman Hb
omuTOH, YHIOSCIONTSH, 3X cypBamkuiin XYBBI
Bapumrraii Oalina. Xapeuyynaxnaa
OyTaarmaxyyHuii donuToi, Oaramraaxyymk
Domox XyuuH 3yiincuiir amurnana. Xapeuyynant
XHHXI33 M3O23IIHIT TYHBYynaxryif, xynasu
aBarYMir TOOPOrnyynsxsapryii Gaiinnaap xuiina.

1.8.3.  Cypmanyuncaanu MaAmepuan

oamaax

Cypranuunraaner 6yx Marepuan Hbe XoJ60rnox
AYPIM 2KypaMm GONOH XY4MH Teremiep DMuiix
OYTIarnexyyuuit TOOOPXOMIONTTON  HuMLcoH
GonoXeIr Baranraaxyynax 30pPUNTOTOI
Teneeneraniin I'a3psia notoon AYPIM FKYPMBIH
Jaryy CYPTaI4Unraaysl MATEPUATYY ObIr
Garnyynua.  TanGaiin DKUATHYYD — Oousiox
Teneenery (M4 Teneeery, sm syiiy TOmeenery,
dyXan xapuiuarrall axumiax Teneenery 6a
Oycan Temeenery ) wmm CypTanuunraass
Marepnailaa eepee Oaatrak Gonoxryii Ga
CYPTanuuIraaHsl Oyx MmaTepuanaa
Teneeneruuitn aspein notoon IKYPMBIH maryy
xonboraox spx Oyxuit xsnTaC, AKHUNTHAAD
Oanayynms.

1.9. Mamasnnmiin Oyroy CYPrajareig
MATePHAJI, DMHIITHIH 30pHyaanTTail
X3p2read, OYyTIdradXyyHuii Toro Oyxmii
CYPTATMHATAaHBI MaTepHA

Momesnnuiin 6yioy cypranTsin MaTepHal Hb
SPYYN M3HAMHH MoproxuntHuii Gonmoscpon,
OBUTOHI Y3YYIsx TYCaamK
YHNYHNr3sHEA3 Oy TanTTaii bon IpPYYa
M3HAHAH M3PryKHNTHY YA, CAHAT GOJIToX Oyroy
r4 6omHo. JIoro Gyxuii XaMa YHITSH SMHAICHiiH
30pHyanTai X3parcan, CYPTaJTYHNITAaHEI
MATEpHAIl Hb 3PYY/ M3HAMAH MIPra)HITHYY A
36BXOH Oanronnmite yamaprait (xama YHAT3I),
SPYYN MOHAMHH M3PIraKHNTIHI Xamaapanrapi,
SUCHHH HYHI3> OBYTeH, ©BYTOHUI] Tycaamx
YHITUUIIra3 5CBIN SMYHIIraS, SMUITH CaHa Tycran
©on canan Goarox Gyroy erd GonHo.

H3p nypacan matepuan, o 3yWiIc Hb spyyn
MOHIOUAH M3ProKMNTHYYISA XyBHUH awur

1.8.2.  Comparisons with other products

If comparisons with other products are made in
promotion, such comparisons must be based on
relevant data and in accordance with SmPCs of
all the products mentioned. When comparative
data are used, they must be factual, objective and
justifiable with reference to their source. For
comparisons, only relevant, substantial and
verifiable aspects are used. Comparisons must be
presented without distortion of data and so that
they are not misleading,

1.8.3. Approval of promotional materials
Promotional materials are verified and approved
on a country level by country management in
accordance with internal representative office
procedures, which are designed to ensure that all
promotional materials in use are up-to-date and
compliant with the applicable rules as well as
with the current Summary of Product
Characteristics. Individual field  force
representatives (i.e. medical, and/or pharmacy
representatives, key account representatives and
other representative office representatives)
cannot prepare their own promotional materials:
all promotional materials are prepared and
checked by competent departments and qualified
personnel  in  accordance  with  internal
representative office procedures.

1.9. Informational or educational
materials, items of medical
utility and promotional items
with a logotype

Informational or educational materials may be
offered  and/or supplied to healthcare
professionals only if they are aimed directly at the
education of healthcare professionals and patient
care. Inexpensive items of medical utility or
inexpensive promotional items with a logotype
may be offered and/or supplied to healthcare
professionals to whom the products are promoted
only if they are of symbolic value (inexpensive),
relevant to the healthcare professional’s
professional, ultimately benefit patients, patient
care or the practice of medicine or pharmacy, and
if this is in accordance with national laws.

The abovementioned materials and items must
never provide a personal benefit to healthcare
professionals or be used to improperly influence
them.
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COHMPXOT 8reXeepryii, 3cBan Tansy
Hejleonexeepryii 6aiina.
OMHBIrHiiH XOPIrCIMHT  3pyyn  Moumuiin
NPaKTHKT YH{N  axkumiaraans CPAHHH  emep
TYTMBIH 3apIJIBIT  HOXOX XIMIKIILIZP  OJIOH
TOOroop erexryil. DH> Hp HulrMulL Ipyya
MIHAMUAH OHLITOMH Gaiinan, TaMILITHE H
TYCHAMKHI| YJT XamaapHa,

Teneeneruuiin rasap Hb 63/13H MeHre, aMapxax
3api  Oopnyyman  oproro OJTOXOf  alurmam
Bonox syiincuiir erexryii,

0.3y# Gycaap

1.10. a3k

Yicein XYYNb OYPM3HA HUHyymon
Xs3raapnarnMan Too X3MIK33TI3p XyNannaauo
Oyc sopunroroll mymskuiir HAWNY YK Gonno,
Hosxuiir onuroi Yen OonoH xssraapmarmaman
Xyrauaaraap smuHH xop Guqux IPXTOH 3pyyn
M3HIUIHH MIPTOMUNTHYYIIN 36BXOH HKOopToit
OyTsreXyyHuUir TAHHIILYYJIaX, X9PIrascsH
Typuularataid 6onrox 30pHATOOp ery GoiHO.
Wuraxnas sesxen XYJII3H aBardyaac ypbiyusiay
MPYYNCIH TaphlH yCar 3ypik, on cap empuiir
TIMISTIICIH  GHUMIH  XyConTIHY YHI3CIK
Ho9KHAr erne. Tapaacan A99XHHI Xapuyunara
XYJ29X 3aMaap N33KMiH HUiT YYT2ATIHA XsAHAaNT
TaBuHa. Kpka Teneenery ue nascuiir 333MLUMX
Xyranaaunaa GxP, GDP naryy 3yit 3o0xmHcTOl
Xaphlax Tanaap O3nTrarucsH Gaiina, Opyyn
MOHOWHH MIPIIKUITHYYOSN  IO%KHHH  xamT
OMH3INrUH OyTearnaxyyuuis TOHOPXOMIONT
boston  GyTesrmexyyHuii Tyxall  xonGormox
HIMHKISX YXaaHbl M3I03NTHIAT erte,

1.11, Mapkerunruiin ascunran

L11.1. Boaoecpon

Teneeneruuiin Iaspein Kpka TONeeJieryu Hb
CYpraiaTaHll XaMpariad XaHranrraii GanTrarncau
MEH CYpPTalanmK 6y i 6yT33raaxyyHuitx33 TyXak
YHIH 36B, OYPaH M350 OrexXyHLl IIHHKITIX
YXaaHbl XaHrantrail M3misrToil Gaiina, s
Gonon  xyyuun 6yx Kpka TOJeONeryen
xonbormox aypam HKYPMBIH Tyxail Torrmon
Cyprant 3oxHOH Gaiiryymax 3aMaap MIar,
Gonoscpon onrowo.

1.11.2. Xyeuin Yyazaam

Kpka Teneenorina  Hp MOPTMMINAN, | oy o fessional, responsible and ethical manner. At
Xapuyunararait, €c 3yiToit akunnax geroii. uy

Larger quantities of medical items that would
offset the routine costs of operating a healthcare
practice i.e. supplies that are mnormal and
necessary for day-to-day practice may not be
provided.  Exceptions are public  health
emergencies and disaster reljef.

The Representative officedoes not give cash cash
equivalents, or items that could easily be resold
or used to generate income,

1.10. Samples
Samples that are not for sale and come in limited
quantities may be handed out in accordance with
the national rules and regulations. Over a limited
period and only as an exception, samples of
prescription-only medicinal products may be
given to healthcare professionals qualified for
prescribing the product in order to familiarise
them with the product and acquire experience in
dealing with them, but only in response to a prior
written request signed and dated by the recipient.
The supply of samples is controlled in such g way
that it ensures the accountability for the
distributed samples. Krka’s representatives are
properly trained to handle the samples adequately
in accordance with GxP and GDP as long as they
are in their possession. Together with samples,
healthcare professionals are provided with a
Summary of Product Characteristics and other
relevant scientific information about the product.

111, Marketing staff
1.11.1. Education

The Krka’s representatives, including  the
representatives engaged under a contract with a
third party, who call on healthcare professionals
in  connection with the promotion of the
Company’s products, must be properly trained
and have sufficient scientific knowledge to be
able to provide accurate and complete
information about the products they promote.
This is ensured by a regular periodic training
system for all Krka’s representatives who are
trained about the applicable rules,

LI11.2. Individual calls

Krka’s representatives must work in a
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ToJ1eenerdun up yynzant OYPT323 3pyyn Maummiin
MODIIKUATHYYAHAT  DMuiig OyToarmoxyyHuit
TONOPXOMNONTOOP XaHrax 3cEay TaAHHITLLY Y13
oyii OyTasrmexyyH OYpHitHX33 DB T-miir Banncon
baiix &croit. Kpka teneernery s 3PYYA M3IHIHHH
MIPrOKUATHYYATIH  yynzax YYm3anTeinxaa
JTaBTamM:x, Lar, YPIJDKIIIX Xyrataa,
OYT3rmoX Yy Huir TaHWIyyok Oyii Oalinannaa
XAHAIT TaBbXK, TIAH] TeBOr Yupyynaxryi Gaiix
€ctoii. Kpka Teneesnery up YyJli3anTaa CyHraxnig
TYJI apra 3ane aluurnax &cryii. Yynzantsin yeap
ICB3Il yynsax uar asaxmaa Kpka Tensenery Hb
OOpHIH Bonon Teneenk Oy KoMmaHwmiiy TyXai
M3I33IUTUHT Teepernesny Opyynaxryi 6aiix apra
XIMIKIBT aBY XOPIMIKYYIH?.

1.11.3. Bym3s20oxyynuii 2anc HONOOHUL
myxaii m3033700182 XPAasH  agax
Yypaz

Kpxa reneenery up YYN3anT Oypros sMuiil rasi
HBIIo®, Cceper ypeaibiH Tyxaii M3O33JTTHHT
TIMIITTSX  MasrThIr OHENY3 aBY SBHA. OMUIH
Fa)X Henee, ceper ypaamsiy TyXail M3a33mHir
SMUHH aroynryit Gafiman XapHyLcaH a)kKHITaHm
XYPryyJiHs.

1.11.4. 3ax 3937uiin bonon xenonenzuiin
oyc cydanzaa

Tyxaitn  yncem Xyymaap  3eslueepy  Gyii
Toxuonzonn Kpka reneenery us 3ax 3sommiin
bonon xendnenzuiin 6yc CyAalraatbl XxeTen6ep

XIPICKYYIIX3A  Tycamk BotHo. Kpra
TeJIeeleryquiir 3ax 323M1uitH Boson
XOHOROH2uHN _ fye CydanraaHbl — ajKun,
OpoNuyyinaxnaa CYpTanyuunraaHe yHn

@MCHNTAraaHaac Tycan Hb Gaiinrax écroii.

1.12. Yiin asknnnaraa

L12.1. 3opunzo

Teneeneruniin I a3paac 30XHOH Gaiiryyncau
BonoH aaMEIAIT Y3YYJIean 6yx cypramuunraans.,
LHHKIIX YXAAHbI, M3PraskIInHH yy3anT, Xypan,
dyynran, 6ara xypan 60N0H TYYHTSH amunTrax
YA akunnaraanyyn (aaumn “yin askunmaraa”

[3X)-BIH  30PHATO  Hb 3PYYA  MIHAWIH
MOPrOKHITHYYISA  BYToorasxyyHuii Tanaap
M3JI33II3X, LIHHKIIIX YXaaHbl Oomnou

Gonoscponbi uanapraii
FOM.

M3I33713J1 ONrox ABOAN

each call, they must provide healtheare
professionals with g2 Summary of Prodyct
Characteristics, or they must at least have it
available upon request for each product that they
present. Krka’s representatives should ensure that
the frequency, timing and duration of calls to
healthcare professionals, together with the
manner in which they are made, do not cause any
inconvenience. Krka’s representatives must not
use any inducement or deception to gain a call.
On a call, or when seeking an appointment for a
call, Krka’s representatives must, from the outset,
take reasonable steps to ensure that they do not
mislead as to their identity or that of the company
they represent.

1.11.3. Duty to accept reports about adverse
reactions and opinion about the
products

Krka’s representatives must have at hand forms
for reporting adverse drug reactions (CIOMS or
other forms if locally required) at each call and
make them available, Reports about adverse drug
reactions must be forwarded to the person
responsible for pharmacovigilance in the country,

1.11.4. Market  research
interventional studies
Krka’s representatives can occasionally assist in
market research, non-interventional clinical
studies and other similar research programmes if
this is permitted by national law. Involvement of
Krka’s representatives in market research and

and  non-

non-interventional clinjcal studies must be
strictly  separated from  thejr promotional
activities,

1.12. Events

1.12.1. Objectives
The purpose and focus of all promotional,
scientific or professional meetings, congresses,
conferences, symposia, webinars, and other
similar events organised or supported by the
Representative office(an ‘event’) for healthcare
professionals is to inform healthcare
professionals about the Company’s products
and/or to provide scientific and/or educational
information.

|

12




1.12.2, Bonox 2azap

Teneeneryuiin laspaac Gomon TYYHHH H3puiin
OMHOOC 30XHOH Baiiryyican, nomsicisr Y3YYACOH
OVX yin asxunnaraar TYC apra XoM»33Hul ron
SOPHATEIT X3PIrKYYIK Gomoxyiin JOruCTHKHiiH
XYBbI TOXHPOMIKTOMH rasap 30xuoH Galiryynna.
X3paB apra Xam:xsm Hp ©Op YIChIH 0pONLOrYaon
30puynarncan 6on  acean YHI  amuinaraanm
30PHIITO 3CBAJT CIO9B Hi ©0p yncan Gaiinar Gon
YHI aKuanaraar oponuorymsiy yJacaac rapyyp
30XHOH Gaiiryynsa. Teneeneryuiiy lazapu viin
@KUINATaar TaHcar 304my Oyynan, ampanten
rasap, ypiar U9HrasHUMH H3pToii rasap 5CBaJl X3T
YHIT3# raszap soxuon Gaiiryymaxryii.

1.12.3. Maoasnan

Y3yynan masp Gaitpuryynax acsan onou VIIChIH
YA amunnaraaus YE3p opomuorunon Tapaax
CYPTANYHNTAAHBl MII93/1371 Hb TyXaln vyiin
akunnaraa Gomx Gyil yaceH 3ax 333J171 3CEIN
OPOTLOrAbIH Xapbsanaraax yicklH 3ax 390010
Gyprraracan OyTasrnaxyyHuiir Tyxail 0alix 6a
Aapaax TOXHOITYynan yiin axunnaraa Bomk
Oy#i yncan 30BIISOPOrIeeryl OyTaarmaxyyHuii
M33IINAT aryyacan 6aiix 6oHo, Yyua:

(a) OyTaaraaxyyHmiir Gopnyynaxsir 30BLIOOPCEH
yieyyn Hosion OyTaarmsxyyn Gonon TYYHHHD
X9P3INI33I" 30BLIGEPEETYH TOAOPXOii YICYynpIr
38aCaH  30XMX  ECHBI  M3IOrmN Oyxu
CYpTaluuiraatbl MaTepua;

(6) Tyxaitn ByTaarnaxyyHuiir 30BLIGBPCOH OPOH
Bytoy ync opuyynan 30BIUBOPEIICOH M3Od3/130
(zaan, AHXaapyyara TaX M3T)-HHT 3aak Oyit
anuBaa CYPTaT4HITaaH bl MaTepHabIr
MAPKETHHIUHH 30BLIOOPAHIH HOXIeN Hb yie
OpoH OYPT 1 Anraatail 60MOXEIN Talinbapnacan
M3I3TI3IL farannax 8croii.

1.12.4. 3ounox

Teneeneruniin I akap  3CBAI  rypapzpary
STI330UHH 30XHoH Gaiiryyncan OPOH HYTrRiiH,
YICHIH, ONIOH YJNCBIH LIMHKIIX yXdaHbl GONOK
GonoBcponbIH Y KUNTIATAAHYY a1
OPONLOXBIC 3PYYN M3HOMIAH M3PraXXUATHYY O3]
canan Gonrosk Gonuo. 3ounox YA axcunaraa e
TyXallH  yjcajy  scesn rajaafan  30XHOH
Gaitryynarnax Gonno. 3ounox YW axkuiaraar
KOMNaHMTai TaHWILAX

ain4iantai limited to the main purpose of the event. As g
Xonborayynan canan 6osrox 6oHo.

1.12.2, Venye

All the events organised or supported by or on
behalf of the Representative officemust be held at
an appropriate venue that suits the main purpose
of the event and makes the most sense
logistically. The event takes place outside the
participants® home country only if it is organised
for participants from different countries, or if the
relevant resource or expertise that is the object or
subject of the event is only available in another
country. The Representative office must avoid
using luxury hotels, resorts and venues that are
renowned for their entertainment facilities or may
be considered extravagant,

1.12.3. Information

Promotional  information that appears on
exhibition stands or is distributed to participants
at international events must refer to products
registered in the market where the event takes
place, or products registered in the markets of
participants and can therefore also refer to
products (or uses) not authorised in the country
where the event takes place, as long as

(a) Any such promotional material is
accompanied by a suitable statement
indicating the countries in which the
product is authorised and makes it clear
that the product or use is not authorised
in a particular country;

(b) Any such promotional material,
which refers to prescribing information
(indications, warnings, etc.), authorised
in a country or countries where the
product is  authorised should be
accompanied by an explanatory
statement indicating that marketing
authorisation conditions differ
internationally.

1.12.4, Hospitality

Hospitality may be offered to healthcare
professionals in connection with local, national or
international scientific and/or educational events
organised by the Representative office or 4 third
party. Such events may take place in the country
or abroad. Hospitality may be offered also in
connection with the Company’s site visits.

All forms of hospitality offered to healtheare
professionals must be reasonable and strictly
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SPYYT  MIHmmilH MIPIOKUATHYYIRA  caman
Gosrocon  Gyx Xan03puith  30umox YHn
DKUINATAA Hb  30XMX TYBIWIMHI,  yiin

OKUITATAaHBl TOT 30PUIITOOC X3TPIXTYH Oaiix
&croil. Epenxuii KYPMBIH Jaryy 304mox Yin
@KUINAraaHel  ©pTor Hp 3IPYYD  M3IHAHITH
M3PrOMUATHYYA eepcree Tendepuiir Tenex
AYHTI3C XITPOXTYH MeH vyiin amuinaraa Hb
WHHMI3X  yXaaHel ay xoabormon, ron
3OPHIr00CO0 XaTPaxryit Gaiix &cToii. 3ounox yiin
@KUNNAraa Hbe OpoH Gailp, ammanein donon
XOOITHBI {xoon Oa YHA) 3apanaap
KA3raapnargaHa.  Asman  mp Teneeneryniiy
Ta3phIH  3apINBIT  XapraisaH  Xamruiin myyn
Oerees Joruk YHIO3CONTIN Gaiix &crof, Hpx,
Oyuax Hb mOKHCTHKMIH XYBBA TOXMPOMMKTOMN
YHI aykunnaraags IXIAM, Tercrentsi maBxnax
€CTOR. Xerkmuitn 63pxmaanTsii IPYYI M3HAUNH
MIPTIHKUNTIHA astiax GOTOMKHET OJIFOXBIH TYJI
acpal  Xamraanard waapnarnaxaac Oycan
TOXHOIION 30BXOH OpOMLOrubIH anryypr
HUHLICOH XYMYYCT 304UNOX VHI aumnaraar
canan §onroHo.,

Teneenerymiin rasap 304mn Oyynam, XOONHB
3apANBIH XA3raapellr yJIC OpoH Oypuiin HopM,
maapanaran HUALYYI9H TOrTooHo.

Teneenaruniin rasap  Hp M3pPrakIuin
Yynsanrraii - xXonGooryii, waapanararyif  6Gue
laacaH  30400X  YHn  axcunnaraar XaHrax,

CaHXYYRYYN3X €cryl. 3yraa usmran Y3YYI9X,
CaHXYYHYYIIXUAT 36BLISOPOXT Y.
Teneeneruuiin rasap sapuM Oponuory Hp
OHNaiHaap oponuox Gaitraa apra XamMm33T HBE33H
T3TIIK, 30XUOH Oaliryynaxnaa sesxey Oueunsy
OPONLIOK Oaliraa 3pYYa MIHIHHH
MIPIIKIITHY YAMHT TOXHPCOH Xoom, YHOaaraap
XaHTaK 3CBAN CaHXYYXYYIK GounHo.
Teneeneruniin Td3ap Hb OHNalHaap oposmory
XYMYYCT X007 yHJI OT6X, CaHXYYKYYI9x &cryi,

1.12.5. Yzseramn

Y33cransH Hb apyyn M3HIUHH
MOPISKMITHYYAMAH LMHKISX YXaaHbl ooy
MIPIMKIHHH M3AN5T, Ty pLIIArkr caikpyynaxan
Y3acrananruiin

YHITIZH3. Y3YYI3H  pmasp
KOMIAHUHAH  Hapuiir Xaparaaxyiu, Topmoop
Ouuns. Yayymon O33p  MDA33713J71, M3INISTHIHH
YaHapTail  MaTepuan, 3IMHIIruity XaHraMk

X3P3rcoJl, YH? 8pTeruiiy XYBbI opTer Hara Hanar,
Joro 6yxwmii CYPTATYUNraanbl MATEPUAN TABEK
BorHo.

general rule, the provided hospitality must not
cxceed what healthcare professionals would
normally be prepared to pay by themselves on
such ocecasions and must not exceed the main
purpose or the scientific value of the event,
Hospitality is limited to accommodation, travel
and meals (food and drinks). Travel should
always be on the most direct and logical route,
taking into account costs to the Representative
office. Arrivals and departures should, whenever
logistically possible, coincide with the beginning
and end of the meeting. Hospitality is offered
only to persons who qualify as participants in
their own right, except in those rare instances
where a healthcare professional with a disability
genuinely requires a carer to enable them to
travel.

The Representative office has implemented cost
limits for hotels and meals that are consistent with
norms and requirements in each country,

The Representative office must not provide or
fund any stand-alone hospitality that is not in
relation to, and necessary for, a professional
meeting. The provision or funding of
entertainment is not permitted.

If sponsoring or organising an event where some
attendees participate online, the Representaive
office may provide or fund appropriate food and
drinks only for those healtheare professionals
who are present in person at an appropriate
meeting location. The Representaive office must
not provide or fund any food or drinks for
individual on-line attendees,

1.12.5. Exhibitions

Exhibitions are intended for advancement of
scientific and professional knowledge and
experience among healthcare professionals. On
the exhibition stand, the name of the Company
must be clearly visible and recognisable,
Informational or educational materials, items of
medical utility and inexpensive gifts may be
made available at the stand.

14



1.13. Komnanuraii TAHHJILAX

Komnaumitu Yinaespnon,  tyrsant 3CBAN
Cynanraa Ulumsxunrasumit TOBA 304I0X Hb
3PYYA  M3HIHiiH MOPIKUATHYY  Gonon
YHTUyymsrunon  Komnasuiiy YHIIB3pIOMHiTY
XY'HH Yanan, TeXHONOTH, Vi axkunnaraar Unyy
calfH OHNroxon Tycanma. TuiiMasc komnanuraii
TaHHIILAX HE  KHHXIH GonoBcponein  ay
XonbornonToi Gaitx EcTol. Yiix aBOan Gomox
razap, ercen manzsna, 30WIOMTrOH Babianeiy
Tanaap "Yin axunnaraa”-g DypAacaHTai uxun
3aanTyyn Xamaapha (1.12-p SYHIHHT y3H3 yy).

1.14, Bososcpoarir gomaenx

Teneeneryuiin Fazsap ®b mmmxsX yXaaHsl,
AHAraaxelH, 3M 3YHH, M3praskiniin Bonoscponeir
JOMIKVIK, IPYYA MIHIHIH MIPIOKUNTHYYAHITH
WIMHAIOX YXaaHbl MOMIIIT XyBh H3M3P OpYyyiK
Gorno.

Teneenerumitn lasap ue  apyyn MIHIHHH
MOPraKUATIH XyBb XYH GOJIOH Gaiiryynnaraz
BonoBCpONBIH KaMEIIL Y3YYDK GomHo.

OPYYI M3HIMAH canbaprin MIPraxKUTTHYYIMiTH
OPOMOOr  IdMIKCOH  YHN  askuinaraa  up
YHOCOHA3S  IUMHKNGX  yXaaw, Gonoscpon,
MIPT®KNUAH  aryynraraii IPYY  MIHIMIH
canbapeid M3PIIMHATHYYIMHH M3promu Oyt
OMYHIIOOHHIA  canfap  Gomowu Komnanuiin
OyTosrmaxyyHNit IMUHIITIIHUH YHINANTII Tiyyn
ulyyn xontootoit Gaiix &croi. Yiin BKHIIIAraar
Oueunan, OHNaliHaap ocBan XO€ynaHr Hp
XOCIIyyJlaH 30XHOH Baliryymi GomHo.
Bonoscponsi aavokmart OYpTranmiin xypaamsx,
3aMbIH - 3apmai, OpoH Gaitp, 3OBIISOPATIBX
30WIOX YA &XMIINAraaHbl 3apaiblH  HOX6H
Tenbep  opuo. Xapun  yiin KUIIaraaHy
OpONUOXTOH X0M600TOl ONep TYTMBIH 3apma
bonon Gycan Tepnuiin 3apiaan opoxryit Gereex
SH3 Hb OpONUOr4WHH Tr3p Gymuiin CHLIYY,
JaranfgaH aBaa Xxymyycr Xamaapaxryii.
Teneeneruuiin rasap Hb XyBb XYHHH amur
COHHPXI00C aHrug Oalaraxbiy TYIL  3pyyn
M3IHAHIH MIPT®KMNTHYYIMHH — TercenTHiiy
Aapaax MIprauimi, OOOBCPOJIBIH 33p3r ONIC0X
Kypc, XeTonbepuiin 3apAJILIE
CaHXYYXKYYIIArTyit,

Teneenerynitn I aspaac caHan Oonrocon
GonoBcponer  namKmx YHI  axunnaraadm
SOPHIITO Hb CYYIMHH yeHiH 1mumskmsx YXaaHsl
XODKHIL, MIJIIC, SMHANTUHAH TpakTuk 3aaBap,
3OBNOMKHAT  3pyya  MoHAMiH canbapsly
MOPIIRHUNTHY YA OrY TIAHUI yp YaZBapT XyBb
HOM3p  Opyynaxam opwuHo. Teneenerduiiy

1.13.  Site visits
A site visit of the Company’s manufacturing,
distribution or R&D facilities can help healthcare
professionals and customers to better understand
the Company’s core manufacturing capabilities,
technology and operations. As such, site visits
must have genuine educational value.
Concerning  venue, information given and
hospitality, the same provisions apply as
described under Events (see point 1.12).

1.14. Educational support

The Representaive office may support scientific,
medical, pharmaceutical, and professional
education, thus contributing to the advancement
of scientific medical knowledge of healthcare
professionals.

The Representaive office may provide
educational support to individual healthcare
professionals or healthcare organisations.

The event, for which the attendance of a
healthcare professional is supported, must
primarily consist of scientific, educational, and
professional content, must be directly associated
with the healtheare professional’s practised
therapeutic area, and must be directly related to
the Company’s therapeutic areas. The event may
be conducted in person, online or may be a
combination of both. Educational support may
only include remuneration of the registration fee,
travel,  accommodation, and reasonable
hospitality. It must not include daily allowances
or any other costs associated with the attendance
at the event and cannot be extended to family
members or accompanying persons.

The Representaive officedoes not finance the
attendance of individual healthcare professionals
at certified courses or programmes contributing
o postgraduate qualifications and degrees of
education since this would provide significant
personal benefit,

The aim of the educational support provided by
the Representaive office is to facilitate the spread
of the latest scientific developments, knowledge
and medical practical recommendations among
healthcare professionals, thus contributing to
their competencies. The Representaive office
aims at_building its positive ima e in the
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lazap np SPYYT  MOHIMHH  canapbin
MOIPLUKUNTHY YAUHT IIHHY M3AIST o aBaxaj
Hb XYBb HIM3D Opyyrnax 3amaap candapraa sepsr
AYP TOPXHAT OYPIyYI3XMiir 30PHHO.

1.15. Yiimauara 6a 30BJIBr 06

IPYYa M3HAMiHH Oaiiryynnara Gonon OBUTOHHUIH
Qaitryynnaryynem MIpraxcuaTHuil  3esneree,
Axekner v Teneensrumiiny razapr sucwuiin
AYHI33  ©BYTOHHH  Tycmamk YHIunnrasHg
almmrrall  wmiineap rapraxag  Tycangar.
Teneeneruuiiy 'a3ap Hb 30BJIOTee Orex 3o
LIHHKIIUI3p aiKUInax, apra X3MXKIIHI HATraN
TaBMX, dapramax, cynanraasi oponuox, dokyc
rpymnn GoNoH 3ax 333nuiiy CymanraaHj oponLox,
OyTaarmaxyyHui Tajlaap M3MIBr ofrox, cyprax
33par  aapiiaratai  yimumnrasr Y3YYIaxan
3pyya MIHONKHH candapein 30XHX
MOPTOKUNTHYYIUHr TaTay oponuyymx 6onHo.

1.I5.1. Bpyya manouiin MIP2IHCUAmMH O

OpYyn MIHOHiH MIPIRKHATHYYAHNHH OpONL00
Oonon  xonGormox BOXMUYYNIT Hb Japaax
WANryyp Y3YYAINTHHAT XaHracan Gaiiya, YyHn:

a) Y#Hmnuunrss  amax XYCONT  raprai,
3OBIOXTIH X3M3MU3D XUAXHIAH eMue
YHTYHITS  y3yyasx XYYINb  &cHbl
X3parim) WAapANATEIl  TOHOPX0ii
TOI'TOOCOH GaiiHa;

b) Toopx (¢) saantbin Iaryy ysyyJsx
YHATUMIr39HUA  1nHsK yaHap Gonon
YHIUHIT33  y3yymncHui Tenbep Temex
YHAICHSIMHAT  TONOPXOWNCOH  Buursy
3P33, Xa1911139p Baiiryyncan Gaiina;

¢)  YHmuunrasuuii Tendep He Gonomxkuiin,
3ax 3330MiH OOZHT eprruiir TycracaH
Gaiix 6a yinuunras Y3YY/DK Oy#H xyHuid
YP MANBap, TypLunara, axbIH Yy par, Hap
XYHI, Galpuieir xapransan Y3H3;

d) TenGepuiir sesxen TYHLUBTIICIH axcsir
Xaprasusat ONroHo;

healthcare community by means of contributions
to acquiring new knowledge.

1.15. Service and consultancy
Expert advice and support from healthcare
professionals, healthcare organisations and
patient organisations helps the Representaive
office to make decisions that ultimately benefit
patient care. The Representaive office may
engage appropriate experts from these segments
of the healthcare community to provide
necessary services, including serving as experts
on advisory boards, speaking at and chairing
events, participating in research, participating in
focus groups and market research, and training
and educating about products

1.15.1. Healthcare professionals
Engagement of healthcare professionals and
related arrangements must meet the following
criteria:

a) A legitimate need for the services
has been clearly identified before
they are required and before
making arrangements with
prospective consultants;

b) A written contract or agreement is
entered into specifying the nature
of services to be provided and
subject to point (c) below, the basis
for payment of these services;

c) Remuneration for services s
reasonable and reflects the fair
market value of services provided
considering the skills, experience,
Job role, prominence and location
of the individual performing the
services;

d) Remuneration is made only for
performed work;

e) Healthcare  professionals  are
selected based only on their
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e) Opyyn MaHmmity MOPIMKHITHYY AHHT
30BXOH TOIHHIA M3PIalMn, Mamnor,
YimuHIrss Y3YYJIax HanBapsir
XaprajisaH COHroor. Mapraxuntsn
COHIOH WANTaPyyYNax axmbir Xapuyucan
Teneeneryuiin lazprin DKUWITHYYN Hb

3pyyn M3HOUH canbapein
MIPIaKUNTHY ynHir uanryyp
Y3YYNONTYYmHiAr XaHrasx Gaiirag

3CIXUMAT YHIIDK HYTHIXII laapaiararaii
MDBIUI3T, YaABAPbIT 533MLUICIH Oaiina;

f) Xencencen SPYYNT M3HIMIH canbapsin
MIPIRKHATHYYIHIH TOO Hb TOrToocoy
X3p3riEs AP TArBIT XaHraxag
lHaapaaratail Too X3mk33HI3C UXTYH
Oaitna;

g) Teneeneruuiiy lazap Hb xonGorpox
TIMIOSIIBIUET X uifx, 30BIGXYYAMIHH
YSYYACOH  yHnuunrosr sy €coop
allurnana;

h) XonGormox YHRUmIrsar Y3YYI19X33p
IPYYN  MIHIOMIH M3OPIyKHUNTHY Y AMHT
XOJCioxX Hb M3PTYMKUNTHY Y Iuir
OYT3IrmoxXyyHmIAr canan Bonrox, scop
Ouumx  erex, Xynannad aBax, Xarray
HUATYYIISX, 3apx Bopnyymnax, sm Guumi
BTOXUUT caifulaad ypamiuryyncan Xanoap
6unr rom.

Teneeneruuiin Iazap Hb IMUHH
OYyToormaxyynuit  kommanu Oonon  spyyn
MIHIUHH MIPIKUNTHYYOHAH — X00poHI
XHHIAC3H  anuBaa Tenbep  MOHreHmii
acyymann un ton Gaimnpir Oypayynaxniin
TYNL Hapnax OyxXHIo Xuiik, XYBb XYHWH
M3I33THAT XaMraaax sKypMbir MepHexen
OHLIOH aHXaapal XaHmyynaxbim 33P3rums
xomborzmox 6yx aypam HKYPMBIT MepHesk
axunnanar. Kpka wp MAPTRKHITHY Y
[9P33HA  38acaH  Tenbeprsii  yitnuumras
Y3Yy7coH Gonon Teneeneryuiin rasaprai
Xon0ooToH Bycan acyyniaap onoH HuHTSA
OHYMX, APUX, MIAITAIXMHT O3MXKIIT,

1.15.2. 3pyya manouiin bavizyyanazyyo

Teneeneruuiin lazapr  vyitnuwirss Y3yynax

. Tene?nerq[:mn Fasapkomnank  Gozon provide any type of services to the Representaive
IPYYI MIHAMHH Gafiryynnara XOOPOHIbIH MIPI3

qualifications, expertise  and
abilities to provide the service. The
Representaive  office personnel
responsible  for selecting  the
experts must have the expertise
required to evaluate whether the
proposed healthcare professionals
are appropriate;

i)} The number of engaged healthcare
professionals is not greater than the
number reasonably necessary to
achieve the identified need;

2) The Representaive office maintains
relevant  records and makes
appropriate use of the services
provided by consultants;

h) The hire of g4 healthcare
professional to provide a relevant
service is not an inducement to
recommend, presctibe, purchase,
supply, sell or administer a

particular product.

Krka supports all efforts made in order to provide
transparency in any transfers of value between
pharmaceutical companies and healthcare
professionals, and complies with all applicable
rules, while applying special attention to
compliance with applicable personal data
protection rules. Krka supports that the experts
declare that they have provided paid services to
the Representaive office whenever they write or
speak in public about a matter that is the subject
of the agreement or any other issue relating to the
Representaive office,

1.15.2. Healthcare organisations
Contracts between the Representaive office and
healthcare organisations under which they
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XINMANU33puiir
3eBUleopHe. YyHL:

napaax TOXHOIATYY a2

(a) Tyxaiin yilmuunrss (scBan CaHXYYXKHIT) Hb
SPYYT M3HA, cymamraa, Xerkun A3BIUTHHT
ASMIKHX 30pUIroTO# GoJ1;

(b) Tyxaiin yitnyumrss (3cBan CaHXYYXKHIT) Hp
HKOPOOP ONFOA0T 3MUITH OYT93rIaXYYHUIr canan
Gonrox, HOP OMYIK erex, Xylangan aeax,
XaHraH HUAIYYI3X, XYHangax, sMm Guuym erex
YHI axcHnnaraar caffmaay YpaMmuwaanaaryii Gon;

(c) y3yyacan YHIIRIrsH ercen Tonbep Hb
YHTUUATI3HKIH 33X 3957Hii Gonut yuaTHit 6ou1;

(d) yimunnrssaui Tenbepr 6yTIArasXyyHMiir
OPOILyynaH IMHHH Mwop Guumi orox, caHan
Oonarooryii  men  sm» TOPNHHH  HOXLUIMIir
UM3pXuinaaryii Gon.

Teneeneruniin rasap yHn axuinaraar uessy
TITMX  TOXMOnmonn Tenbep He TyxakH vy
OKUIAraanbl  MeH  wamap, map  xypss,
Teneenerauiin Ta3apT ©rex a4 TyChIr Xapransay
00muT 3ax 3337MiH YH3 L3HITSH Oalix écTo,

1.16. Hufirmuiin xapnyuaara
Teneeneruniin rasap us XYyilb TOFTOOMIKOOp
SOBLIGOPOTACOH TOXMONNONN 3PYYN M3HIMiH
TYCHaMK  YHIUUATIHUHA  30PUATBIE  I3Msikcix
SOPUITOOP 3pPYYN M3HIHIH Oaiiryynmaryynan
OysiHb cauxyyruiin 6010y 31 XOPOHTUHH Xauaus
8rex samaap yWnummk Oyii onon HUHT3O XyBbL
HIMP33  opyymsa OomHO. DHI Hb  wMAEMKISX
YXaaHbl cynanraa, 3pyyJ M3IHOMiiH Gonoscpon,
OBYTOHUI 6010BCPON, OBYTOHMI IPYYN MIHAMH
YHIMUNr3HI  xamparnax, IPYYN  MaHAHHH
TOITONILOOT 6YX31N Hb XOrKYYNIX3I A3MIIr
Y3YY/I3X YHICOH 30pUITOTOA,
Hapaax  toxuonmnyyman SPYYN  M3HAMIH
Gaifryynnaran xauaus, Oyuantryii  Tycnam
OJIFOXBIT 36BLUGBPHS. YyHM:
(a) Xapunuan XaMmaapanryd GonomkuT
XYNI99H aBarvaac MpYYICOH XYCaTTHHH
Xapuy O0roH onrocoH Gogr;

(b)  Bonomskut X996 aparuuiin TOAOPX0H
XOP3Tu33, XeTenbdep, TeCHHHT Hoxox
30PHITOOP OJITOCOH Gereen
XA3raapiaantryi XYBb H3M3p

L_ opyymaxryi;

office are only allowed if such services (or other
funding);

(@) Are provided for supporting
healthcare or research and development;
(b) Do not constitute an inducement to
recommend, prescribe, purchase, supply,
sell or administer specific prescription-
only medicinal products;

(¢} Any remuneration for rendered
services reflects the fair market value of
services provided;

(d) Remuneration is not dependent on
prescribing or recommending products
and no condition of this type may be
expressed or indicated.

1.16. If the Representaive office
Sponsors  an  activity, the
amount paid must be fair
market value considering the
nature and scale of the activity
and any commercial benefit
available to the Representative
officeSocial contributions

The Representative office may contribute to the
communities it serves by making charitable
financial and in-kind donations to healthcare
organisations to support healthcare goals if so
permitted by national legislation. Legitimate
purposes include support or scientific research,
medical education, patient education, patient
access to healthcare and the overal| development
of healthcare systems.

Donations and benefits in kind to healthcare
organisations are only allowed if they:
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(c) OSpyyn mounuiin M3praxunTan Ga spyya
M3HIWIH MIPTRKUNTHYYISN  XyBHifH
AlUHT COHMPXJIBIH 3epuunryii Gom;
bapumTbIr Teneeneryuiin
TIMIILNBK, Xanrancan Gon;
Teneeneryniiy I'azap XAHOUB
TYCHAMXKUHH Xapuy [ XOHTOIIeNT, AlIHT
Xapaaryii, TOAOPXOH H3P
OYTI9raexYYHMIT canan Gonrox, smuiin
KOp  OHumK  erex, Xyhaigan asax,
Xyhanmax, oM MUK erex auiraraar
calfaaraaryit Gon

(f) ™en Tyxaiin YACbIH GonoH XonGormox
OYX Xyyitb TOrTooMKMHL HUHLICIH Go1.

(d)
(e)

Iazap

1.17. OBurena YHI4I9X
Gakiryynsara
Kpxa-ruiin IPX3M 30PHITBIH Jaryy

Teneeneruuiin I 43ap Hb 3pYYJ1 MIHAWEH canbap
0omnOH HUrMHIH caiig CaliXHbl TONIOO OBYTOHI
YHIWI9X Oaliryynnaryynan CaHXYYruiin Gomnon
CaHXYYrMHH Oyc asMicor Y3YY/uk  ©onHo.
Teneeneruuitu Ta3ap He SpYYN M3HI, cynanraar
ASMIKMX  30PHATOTON  VIUTYMIrss Y3YYA3XHitH
TYJI @BUTOHI, YHTUI9X 6aﬁryynﬂaryynblr TaTaH
oponiuyymx  Sonno.Teneenorauiiy [azap wp
©OPUIH XylangaaHsl aummr COHMPXIIOOC YYI3H

ASMIKIISE Y3YY/DK  OyH  eBuTeHj YHn4nax
Galiryynnareiy yii BKHITaraa Bomnon
MaTepHany Hv Hejlee Y3YYmaxryi.

LI8. 3pyya  mouauiig MIPrIKHATHY VI,
IPYYNA  MIHAMIHH Oaiiryynaara, OBUYTBH]
YHI49X Gatiryyanaran 0JIrOCOH

UIUGRYYATHHE M3A92JLAHIT 1A Toa Gonrox

Teneeneryuiip I asap OONOH 3pYyNn MoHmHiH
M3PI3KHITHYYI, 3PYYN MOHINHH Baitryynnara,
OBYTOH YHIUIDX Galtryynnaryynsin
XOOPOHIBIH W1  TON Xapuilaa, XapuiuaH
YHITWIDN Hb M3m330150T51 WHIAB3p rapraxaz

Tycamk, €c 3yirydl, xyyne 6yc sam viuissc . i
ol ’ Y ol i 4 ¥ disclose transfers of value within the scope of
YPLAUMNAH CIPTUANIAX3] Tycanaar. KoMmanu up

(a) Are given as a response to an
unsolicited and independent request from
the potential recipient;

(b) Are given to cover for a specific need,
programme or project of the potential
recipient and not as an unrestricted
contribution;

(¢) Are not provided to individual
healthcare professionals or for the benefit
of individual healthcare professionals;
(d) Are documented and kept on record
by the Representaive office; and

(e) Do not constitute an inducement to
recommend, prescribe, purchase, supply,
sell or administer specific products,
theRepresentaive office does not expect
any favours or benefits for its social
contributions, and

(f) Are in accordance with al] applicable
rules.

1.17.  Patient organisations

In  accordance with Krka's mission, the
Representaive office may provide financial
support and/or non-financial support to patient
organisations to benefit healthcare or society. The
Representaive  office may engage patient
organisations to provide services for the purpose
of supporting healthcare or research. The
Representaive office does not seck any influence
on patient organisations’ activities and/or
materials  they support because of the
Representaive office’s commercial interests.

L.18 Disclosure of transfers of value to
healthcare professionals, healthcare
organisations and patient organisations

Transparent relations and interactions between
the Representative office and healthcare
professionals, healthcare organisations and
patient organisations assist informed decision-
making and help prevent unethical and illegal
behaviour. The Company should endeavour to
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Eeponvin smusin éc 3V Oypom YITIWmK Gaiiraa
HyTar I3serapr Ga Gycan rasapr u Espornbn
OMHIHH €C 3yHH nypMmuiin Aaryy WMIDKYYIruity
MIIBONMMAT M GONTOXBIr  XHym3X €cTof.
Ulnmkyyasr ranorr Teneeneruniin lazpaac
(Tyynuit  3aaBapumnraams Haryy rypasnary
STI33A33D  MaMxkyymaH wyyn  6oson wyyn
Oycaap) XymaoH asaruun ONIGCOH  3CRaN
WIHDKYYIICIH YHY L3HITSH Gyx 3YHI, TYYHHI
AOTOp MOHreH Tendep, 91 XepeHrs Garra
BonHo. Mamsanmuiir 3aipyynaxjiaa Hb XyBHITH
MOI33NINHAH  XaMmraasax TyXalh Xyyne Gonon
OpconmeeHuii  Tyxait  xyyns TOTTOOMIKH]
HUHLYY3x ECTOl.

OMHeX oHBI MamPINIHIr 3ax 33301 TYC Bypasp
KHIT OonroH  6-p capelH 30-HEl noTOp BEG
CalTyyn 135p HUHTIMIAST,

Teneeneruuiin l'azap w©b  awur COHHPXJTBIH
30puuT yyeok  Homzowryit 3PYYN  M3HIHIH
MOIPIKHUITHYYD — GosoH IPYYN  MIHIOWHH
Gaﬁryynnaryynbm OpOJILOO, UTHIDKYYIATHAT M
To1 Daiinrax éctoit Geroen sus Hp ©BYTOH GoNoH
OJIOH HUATHHH amwur COHUpXONI HHHUIX
TOXHONIONA  Tenbep XynsaH asarumeir  un
Oomroxsir xaMmmux EcToii,

KoMnann up WWDKYYIST  XYI93H  aBarvniig
YHIOC3H Yin axunnaraa ABYYIDK OyH yncan
LIHDKYYATHAH M31333J191 raprasa.

1.18.1 Spyya manouiin MIP2INCUNMH YO

Tyc 6ypasp b Hapasi Hapaax MWumKyYyaruir mn
Tox Baiinrana:

- Yinuunrss, sesnex YHITIHAr33Humi Xypaamii:
Teneeneruniin I aspaac 30XHOH Oaliryyncan
4pra XSMIKIHI MITI3] TaBuX, M3PT3ACTHHH
3OBIIONI IIMHXKOIYIBP asKuIax, (oxyc Gynsrr
OpONIIOX I3x MIT yHnuunrass Y3YYICHHHX Hb
TO/180 3PYYN MIHIMHH MIPraKUITOHA Tencey
HUHT Tenbep (xoon ymup, Oafip, 3amblH 3apman
F3X M3T opoxryit). Cynanraa, XODKYYN3NTHIHH
YHII &)KHIIaraa 3cBai 3ax 33371ty Cynanraarai
Xonboroyyian Ttencen TenGepuir wum Ton
Gaiinrax xypIsHasc xacHa.

- XOp3B 3pyyn Mauguitn MOPIYKUNTIH XYBHITH
M3IJIINHAT  XaMraanax xon6ormox OypMuiin
Aaryy luaapanaratail  3eBIIeepnuii’ erexeec
TATTan3Bal M3IIDIUTHHT HIPUHT Hb HYYLU1aH
TaBux Gonwo. Xop3B xa1 xsm9u 3PYYI M3HAMAH
M3PIKHATHYY I 3eBLIe6PEN erexeoc
TaTranssan - YHUAH  OYVHIMBEH  MOIsnmite
HOTTI330 3pYyal M3HOWiiY M3PIOKHNTHYYIOHITH
TOOr XapyyscaH Oatix CToi.

Medicines for Europe Code of Conduct on all
territories where the Medicines Jor Europe Code
of Conduct applies where such a disclosure
and/or reporting is not defined by other
applicable rules. Transfers of value may include
anything of value that is provided or transferred
by the Company (directly or indirectly via third
party acting at its direction) to a recipient,
including monetary payments or in-kind benefits,
Disclosures must always comply with data
privacy legislation and competition law.

Disclosures are published on the websites for
each market on a yearly basis by 30 June for the
previous year.

Representative  office  should disclose
engagements and transfers of value to healtheare
professionals and healthcare organisations that
could potentially pose a conflict of interest, and
should encourage the recipients of the transfers of
value to disclose them where this would be in the
best interest of patients or the public.

The Company discloses transfers of value in the
recipient’s country of primary practice,

1.18.1 Healthcare professionals

On individual, named basis, the following
transfers of value shall be disclosed:

- Fees for services and consultancy:
aggregated honoraria (excluding
expenses such as meals and drinks, travel
and accommodation) paid by the
Representative office to a healthcare
professional  in exchange for the
provision of services, such as serving as
an expert on an advisory board, speaking
at Representative officeorganised event,
participating in a focus group, etc. Fees
paid in connection with R&D activities
or market research are excluded from the
scope of the disclosure.

- If a healthcare professional refuses to
provide  consent required  under
applicable personal data protection rules,
the data will be disclosed on an
anonymous basis. If multiple healthcare
professionals refuse consent, then the
transfer of value data must be aggregated
indicating the number of healthcare
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I'ypasnary strospuiiy 30XHOH Oaliryyncay apra
XIMIK33, KOMOauuTali TaHHUNLEX, KOMMAHUMH
30XUOH Galiryyncan apra XIMIKIIHI OPONLOXO
Y3YYNCOH  IOMMKIOTHNr 315 130 aHrumang
Oartaan xapyyncan Gasix gcroll. Byprronuiin
Xypaamik, asansin 60M0H/5¢a30 304M 1 OV Y INbIH
3aphan, JOMMKIST aBCad HubiT 3PYYR MaHAuiH
M3PraKUATHY Y OMiHH TOOT Oarraacan
MIZIILTHAT IT Toa Gonrox Ecroii.

1.18.2 3pyyn monouiin batizyynnaza

Tyc 6ypaap s HIPIISK napaax WhmKy yruir po
Tox balinrama:

- Yﬁntmnraa, 3OBIIOX YHMUMIrI3HMI Xypaamxk:
Teneeneramiiy laspaac 30xmon Baiiryymncay
apra  XaMyKk3IoHI  HITTTro TaBUX, MIPraxIuin
SOBNONL LIMHKIIUIIP axuIax, doxyc Gymsrr
OpOTUOX I3x MaT Yitrumirss Y3Yyiacuuiix e
TOTOO 3pYYT MIHAWNH Gaifryynnaran tencen
HUAT Tenbep (xoon YHA, Gaiip, 3amein 3apnan
[3X M3T opoxryii). Cynanraa, XOIKYYIANTHIH
YHIT axcuinaraa acean 3ax 3937MHH ¢y nanraaraii
Xonbornyynan Tencen Tonbepuiir  un  Ton
Oaiinrax Xypssussc xacua.

Byuantryit TYCNaMK, XaHOHB:
TYCNaMiK, XaHAUBBIH TOBY Taiinbap,
AYH  (KHIID3  Hb: CynalraaHmi
Tycnamx, TOHOr  TeXeepemiuiin
OYTI9rmexyyHmit xaumms rax M3T).

Oyuanrryii
HUHT yHHITH
Oyuantryii

XaHIUB,

- YHn axunnaraa, apra xsmssor HB33H TITIIX:
OYX MB33H TaTraMTMitH HuiT IIyH.

1.18.3 OBurenn
Gaiiryyanara

YHI919X

Tyc 6ypaap b HOPIHK Napaax WKy yIATHIH
AYHT Wi Tox Gaiirana:
= Jwoxioar: CaHXYYruiin Gomon Oyuanrryit
TYCNaM:K, XaHIuB, YN axunnaraa, apra xaMmKasr
MBI3H  T3Trax  xonGapasp Y3YYIC3H  ©ycan
JIOMIKIIAT
- YHnunnrasuui Tenbep: eByTOH] YHIT4913X
Gaiiryynnaran Tencen T3P33T  YHNYUITIOHHH
TOBY Talnbap, HUHT yHuiiH OYH

1.19 Yypor, xapuyuaara

Kpka-u Teneenerunn Gonon MapKETHHIHitH Gyx
DKUNTHYYN HbE ODMHIITHHH OYT33rIaxyyHuii

TOLOPXOUIONTOHY, HHMHLCIH YHIH, 36B, uyxan
MOL33JI3N _ erex yypar Xapuyunara XyJassHa,

On individual, named basis,
transfers of value shall be disclosed:

1.18.3
On individual, named basis,
transfers of value shall be disclosed:

1.19

1.18.2

professionals
aggregation,

included in the

Provided support to attend third party organised
events, site visits and Company organised events
must be disclosed in these sub-categories. The
(total) amount of Support provided, which may
include registration
and the number

supported, must be disclosed.

fees, travel and/or hotel costs
of healthcare professionals

Healthcare organisations

the following

Fees for services and consultancy:
aggregated honoraria (excluding
expenses such as meals and drinks, travel
and accommodation) paid by the
Company to a healthcare organisation in
exchange for the provision of services,
€.g. serving as an expert on an advisory
board, speaking at organised event,
participating in a focus group, etc. Fees
paid in connection with R&D activities
or market research are excluded from the
scope of the disclosure.

Grants and  donations: aggregated
monetary amounts and brief description
of the nature of the grant or donation (e.g.
research grant, equipment donation,
product donation, etc.).

Sponsorship of activities and events:
aggregated monetary amount of all
sponsorships.

Patient organisations
the following

Support: financial and in-kind support in
the form of grants, donations and
sponsorship of activities and events.
Fees for services: contracted services per
patient organisation including a brief
description of the nature of the transfer of
value and the amount provided.

Responsibility

Krka’s representatives and all marketing staff are
responsible for providing true, accurate and
essential
Summary of Product Characteristics. Krka’s

information consistent with the
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Kpka-amy Teneenerynn Gonoy MapKeTHHIHITY
OYx axunrhyyn s xonGornox xyyns, Aypam
KYPaMI HUAUCSH Yiin asxnmmarag ABYYNax yypar
XapUyLara Xynssuo.

Mapkerunruiiy MEHEXep MapKeTHHruiliy Oyx
VI axkunnaraar xonbornox Gyx AYPSM KypMBIH
AArYY TYAUSTrSX yyparmii.

Teneeneryuiin Fa3pLlH - 3axupan  Gyx Y
RUNnAraar (tenGep, meHremui M3A39MI U
MIIBIX VN akunnaraar OpouILy ynaan)
xonbornox 6yx AYPOM HKypmbIH naryy PYHLBTIX
YYPOrTa.

Teneeneryuiiy Ta3PelH  3axupan  Gomon
MaPKETHHTHiiH MEHeXep Hb xonborpox Byx
AYP3M  KYpMLIH Jaryy  MapKeTHHruiin
LKUITHYYNAA  TOrTMOn CYyprant  zoxmon
Oaiiryymi axunmax YYparTsii.

fepresentatives and ] marketing  staff are
responsible for compliance of all thejr activities
with all applicable rules,

Marketing Manager in the markets js responsible
for compliance of all marketing activities with a]
applicable rules,

Director of representative offices is responsible
for compliance of aj] activities (including the
disclosure of transfers) with al applicable rules.

Director of representative offices, and Marketing
Managers are responsible for regular training and
education of marketing staff on aj] applicable
rules,

All employees involved in marketing activities
must familiarise themselves with the content of
the Codle through the eCampus e-learning system
and presentations at cycle meetings, and annuaj
repeat trainings through the eCampus e-learning
system or presentations at cycle meetings.

A violation of the Code may constitute a violation
of work duties and may lead to a disciplinary
action  and/or ordinary or extraordinary
termination of the employee's employment
relationship.

The Code must be revised at least once every five

Mapxketunruiig Y axxunnaraan oponuzor 6yx
AKUNTHYY I eCampus taxuu CYPranTeid cucrem,
YAHPIBIH  yyizamran TaHHNUyymra  xwiix,
eCampus  paxum CypranTein CHCTEM32D
HaMKyynaH sxxun Oyp mapran CYPranT sAByymax
SCBAT  YIMPNBIH  yym3anTeig Yen xwuiirnsx
TaHuIyynara  33prasp SHIXYY  nypmuiin
aryynraran TAHHULAX €CTOl.
OHIXYY OYPMHHT 30puymx b X0IeIMepHii
T9p33r  sepumx  Gereen caxusirsiy MiiTran
HOTAYYIDK, / 3cBan  amunthe XoneIMepHitn
T3p33r  epaniin  Gyioy ep OychbiH Oaiinnaap
oyunaxan XYprox Gonsonryii FOM.
HypMuiir xamruiin Garagaa Tapan KU HAr
yhaa, MeH xyymp TOITOOMIKHI  TOMOOXOH
OOPUWIONT O0pOX yem IMHAYIHK Halpyynax
€CTOI.

years and at any significant modification of the

legislative framework.

1.20  Enforcement

1.20 Xaparkyyaar

The provisions of the Coge must be respected
throughout the Representative office.

Any breach of the provisions of the Code shall be
considereda breach of employees’ employment
duties under applicable rules.

Ouaxyy JypMuiin saanTyynelr Teneenerauiiy
rasap naras mepaene.

Askuntan Jlypmuiin ans HOT 32a1ThIr 38pyHx Hb
TYXalH aXUNTHBIC xonbornox aypsm KYPMbIH
naryy XYJI33CoH XOUeIMepHHH Yypar
XapHyUnaraa 3epyceH I TOOLHO,
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2. AIMTJIACAH
MATEPHAJI

Kpxa-ruiin Ec 3yitu Typou

Esponein  Inuiin Lymas
Hypam

e0axyynuii Ec 3y

Sanunauzaac ypeouunan capeuiingx, UAPYYRIX,
wanzax dypam
Moneon Vincwin Spyyn manduiin myxaii xyyine

Monzon Vicein 3ap cypmanuunzaane:

XYYne
Monzon  Vacein Im,

myxaii

IMHITSULN  X2pacchudin

Myxai Xyyne

Omuaneutin  mapesacunmmuuii éc 3yUH  xam
xomocrz Huiimuiin - anbano HUUMULEH  Gonon
XVGUHH  awitz  COHUpxIBIZ 30XUYYYIaX, awuz
COHUpXTelH  36puneec  ypwduunan COPIULIngX
myxati xyyne

Monzon Yicwin Xysw XYHUL MIOI2121 Xamzaanay
myxail xyyie

S SMHINZUTIH Xap32cnutin XaHam

sopuyyynanmein I'aspein dapeein myuwaan A/236,
xagcpanm 1

EBponemn napnament Gonon 3eBieneec200] onrnl
1T nyrasp capbin 6-1pp emep GatiaH rapracam
XyHuil  3Muiin OYTearmaxyyuuii TyXaii
Youpnamx 2001/83/EC-ruitn LWIHHIYIH
Ha#pyyncan XyBunbap

Esponsin Mapnamenr Gonon 3eBnenesc 2016
OHBI 4 1yr3sp capbie 27-Hx Oatnan rapracau
XYBHHUH  M3m3aman Bonosepyynax, IAra3p
M3I33ILIHAT YONBOT3H WHIDKY YK T
XONOOrAyynan Xxysb XYHUHr Xamraanax TyXaii
Kypam (EX) 2016/679 bonon  eepunncen
Yaupnamsk 95/46/EC (Mamsaman  Xamraanax
Epenxuit Xypawm)

3. XABCPAJT

Balixryii

e

2. REFERENCE
DOCUMENTS

Krka’s Code of Conduct

Code of Conduct — Medicines for Europe

Rules on fraud Drevention, detection and
investigation

Law on Health of Mongolia,

Law on Advertisement of Mongolia,

Law on Medicine and Medical Devices of
Mongolia,

Code of Ethics for Healthcare Professionals of
Mongolia

Law on Regulation of Public and private interest
and prevention of conflict of interest in public
service

Law of Mongolia on Personal Data Protection
Appendix 1 of  Order A7236 by Head
Regulatory authoriry of Medicines and Medic
devices

Directive  2001/83/EC
Parliament and  of the Council  of
6 November 2001 on the Community code
relating to medicinal products for human use as
amended

Regulation (EU) 2016/679 of the European
Parliament and of the Council of 27 April 2016
on the protection of natural persons with regard
to the processing of personal data and on the free
movement of such data, and repealing Directive
95/46/EC (General Datq Protection Regulation,
GDPR)

of

al

of the European

3. ATTACHMENTS

None
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4. TYYX

Banrrscan oruoo: 2020 onwr 11 nyraap cap
AHX XaHacau: 2023 onsy 7 nyraap cap

Hiaapanara, H3p TOMBEOHEL] IHH3YT3.

XYYHHTH Xyranaar CYHrax

BATAJICAH XYMYYC

Bantracon: AMapMaHy 3opurmkapran,

Teneeneruuiiy I a3peIg Bpenn MeHeKep
7
‘L‘,){Zv / ]

XaHacan: OHXTysa Onzuiibasp,
Teneeneruuiiy I a3pbelH Mapketuur MEHemKep

oS

Awxun Hasarxkanuan,

Teneenel::y TMOHOFW

Barancan: Llorrapan Baarap,
Teneeneruuiin I A3PbIH 3aXuUpan

Ve

6. TYI'I3JITUIH
KATCAAIT

Tyrasx xaparcon: H-M3HI, eCampus

Tonroit Komnanuiin Mapkerunr An6a
Tonro# Komnkyanuiin Bopnyynantem Anga

Esponsin smuiig &c 3YHH nypmuiin UWTHH3YHIICIH
XYBHIIOapBIH Haryy WxeHX 3yling TaBHTIax

Byx 6YT33r113xYYHHE% CypTanyunraasm

5. BOJITI3CHH bOJIOH

4. HISTORY
Date of preparation: November 2020
First revision: J uly 2023
Update of requirements and terminology

in majority of items according to the updated
version of Medicines for Europe Code of
Conduct,

Extension of validity to promotion of all
products

3. PREPARATION AND
APPROVAL

Prepared by: Amarmend Zorigtjargal
Brand Manager, Rep;ese tative office
7 / ‘
. 7%&
J. A

Checked by: Enkhtuya Ulziibayar,
Marketing Manager, Representative office

Z

Yanjin Davagjantsan,

Account?nt, Representative office
- (/ZZ,WZ‘J{_L/

Approved by: Tsoggerel Baatar,
Director of Representative office

o7

6. DISTRIBUTION LIST

Distribution: e-mai] or eCampus
Director and Marketing Managerof the

Representative offjce
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MEHexep

Kpka-ruiin 6yx MapKETHHIUiH a)KunTHYyn Ga
HATTHaH 6onory

Mapkerunrniin MEHEXKEP N0TOO/ 3aaBapUMITaar
GanTrax, Tyrasx, MAPKETHHTUHH CYIKI3HMI Byx
@KUITHYYIBIT Cyprax yyparioii.

Kpxa-ruiin Byroarmoxyyn Cypranunax
Aypmuitr Mcorp.krka.biz\common\si-nm| O\fs-
21-109597-001\Z_File share-MN

AOTOOA CYM3IHA3S Galipnyyncan Gonwo,

L

Teneenoruniiy laspein saxupan 6a MapKEeTHHT

All

marketing the

accountant of the Representative office

employees and

Marketing Manager is responsible  for the
preparation of implementation, including the
preparation of local document,
distributiondocuments, their dissemination, and
training of all employees in the marketing
network.

Krka’s Code of Promotion is published on
Krka’s internal fileshare.
Weorp.krka.biz\common\si-nm O0\Ms-51-10%597-
001\IZ_File_share-MN

e e ]
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